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Wrinkle-Free Toe Linings 
AND NO QUESTION ABOUT IT! 








BUILD COMFORT AND SALES WITH *CELASTIC! 


For over twenty years Celastic box toes have brought positive 
toe comfort to men, women and children. The assurance that 


ee 


toe linings are permanently secure . . . in one style or one hun- = ma 
dred . . . in one shoe or one million, is the Celastic contribution Box TOES 

to toe comfort. Good will and consumer satisfaction accumu- UNITED SHOE MACHINERY 
lated by year after year of Celastic performance prove that it’s CORPORATION 

good business to provide your customers with the best. BOSTON, MASSACHUSETTS 


*“CELASTIC” is a registered trade-mark of the Celastic Corporation 
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STAR DISC 
INTRINSIC 
BOBBINS 


Here’s a perfect pair for promoting produc- 
tion—two time-tested thread items that have 
been working together for years to make 
better shoe seams. 


Star Disc Bobbins and Star Intrinsic Thread 
save production time — build better shoe 
seams — 

e BECAUSE Star Disc Bobbins mean 
fewer stops, shorter stops for bobbin chang- 


»«AARERICAN 


COMPANY - 260 WEST BROADWAY N Y 


ing — eliminate the time-waste caused by 
thread spilling and backlashing. 


e BECAUSE both Star Dise Bobbins and 
Star Intrinsic reduce operation interrup- 
tions by giving you laboratory-tested 
sewability. They’re made from premium 
grades of cotton and produced under strict 
quality controls to assure you the same 
smooth, dependable performance from 
every shipment. 


e ar 


Seam Engi ing is an indiv 

service performed in the laboratories of 
The American Thread Company. It pro- 
vides s with d 
thread size, recommended thread qual- 
ity, ¢ ded thread binati 
recommended stitches per inch. 
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News about shoe soles! 


ood-rite 


REG US PAT OFF 


RESIN 50 
gives rubber base soles 


@ stiffness with light weight 

@ “leather-like” look and feel 
@ exceptional flex life 

@ permanent color 


@ exceptionally long wear 





Good-rite Resin 50 is a new develop- cent will pass a 100 mesh screen. It can be 

ment that is an ideal stiffening agent for compounded in a wide range of attractive, 
natural and American rubber products. For permanent colors. 

example, a soling compound loaded with Find out how this new product can help 

ordinary fillers will, in most cases, raise the simplify processing —can help you produce 

specific gravity of the compound—reducing the better products economically. Please write 

flex life while increasing the hardness. Dept. HI-5, B. F. Goodrich Chemical Com- 

When Good-rite Resin 50 is used as a stiffen- pany, Rose Building, Cleveland 15, Ohio. 


ing agent, the finished article has not only the 

suitable hardness, but exceptional flex life, low 

specific gravity, excellent low temperature car 
properties. 


US Per Of 


Good-rite Resin 50 is made as a white, free- 


flowing powder. Its size is such that 85 per Amsniten uber 


B. F. Goodrich Chemical Company .. ecm 


GEON polyvinyl! materials e HYCAR American rubber e GOOD-RITE chemicals and p 
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Fighting Equipment: 


L AST WEEK we published an 
article. “Synthetics Invade Leath- 
ers Markets.” This was an address 
delivered before the Chemical Mar- 
ket Research Association by J. R. 
Hoover. vice-president of the B. F. 
Goodrich Chemical Co.. and Director 
of the Plastic Materials Mfrs. Assn. 
Though the “challenge” of leather’s 
traditional markets by synthetics has 
heen progressing in recent years. 
this is perhaps the first instance of 
a blunt challenge being made by a 
prominent official of the “opposition.” 
We believe that some of Mr. Hoover's 
remarks are worth re-quoting here: 
*Leather-making remains inherent- 
ly a batch operation with labor costs 
a major factor in processing. Tan- 
ners are more concerned with the 
difficulties of procuring an adequate 
supply of hides at prices they can 
afford to pay. 
~The leather industry has."t shown 
progress proportional to national eco- 
nomic trends, and its products are 
relatively expensive in spite of im- 
provements in technology. That's 
where the chemist steps in. He sees 
a challenge to make something to 
take the place of leather—to invade 
some of its markets with serviceable 
materials at lower. more stable prices, 
. . . A considerable share of this 
effort is aimed squarely at markets 
traditionally served by leather. 
“The trend to synthetic upper ma- 
terials is less advanced than for sol- 
ing. but the development men. fore- 
see the eventual solution of technical 
difficulties in this large field—flexible 
vinyls will have a place here. perhaps 
a 
“About five 
vinyl resin went for handbags in 
1948. There simply wouldn't 
have been as many bags sold if the 
vinyls hadn't come alone . . . Patent 
leather bags have almost disappeared 
from the market. ... A lot more plas- 
tic patent bags are sold than would 
have been possible for patent leather. 
... A lot of the products where leath- 
er and synthetics appear to be com- 
peting wouldn't be made and sold in 
such quantity if the new materials 


million pounds of 


hadn't come into the picture. = 


6 


1910 Or 1950 Version? 


“It isn’t just the price of tanned 
hides that makes leather costly. A 
lot of the cost is in labor to select 
the tanned hides. lay them out one 
ata time, then skillfully cut’ and 
match pieces of the right shape from 
the part of the skin best suited for 
the product. There’s a lot of waste 
involved. because the cowhide. while 
perfectly shaped to fit the cow. was 
never designed to fit sofas or suit- 
cases. ... 

“Fifty million pounds of vinyl 
plastics were used for upholstery in 
1048... . On the average. good vinyl 
upholstery material costs less than 
cne half that paid for leather deep 
buffs and less than one-quarter of 
top grain leather. Cutting costs run 
15 to 20 percent with leather. under 
two percent for plastic sheets. 

In terms of consumer goods. a typical 
three-cushioned sofa upholstered in 
a good vinyl plastic material was 
recently listed at $257. The same 
sofa in top grain leather had a $399 
price tag. The comparison for match- 
ing chair was $137 against $210... . 

“The possibility of stabilizing ma- 
terial costs within a relatively nar- 
row and reasonable low range should 
of itself be a big incentive for shoe 
and other leather goods manufactur- 
ers to encourage the development and 
use of synthetics. ... 

“The increasing competition —be- 
tween leather and synthetics is sure 
to stimulate the development of more 
economical processes and better prod- 
ucts by both industries.” 


Well. there it is. no punches pulled. 


UUUAQUN4GUUUEOOUUUUOUUUAGOONOAUOEEEEUUUUAEAA 
NOTICE 


Anyone desiring reprints of 
LEATHER and SHOES’ editorials 
may obtain them at the following 
nominal cost: 


Up to 100 10c each 
200-500 


1,000 or over 


HOQQUUOOUUUUANAQUQONQ000EEOOUUUUAUAAAAAAN AA 


5c each 


2'2c each 


Mr. Hoover's confident attitude typi- 
fies that of practically all manufac- 
turers of leather-competing materials. 
They see the future markets as a de- 
clining outlet for leather, arising 
outlet for synthetics. Nor is it mere 
talk and optimism. Behind this atti- 
tude are outlays of large funds for 
research, and several millions of dol- 
lars in advertising and promotion of 
these products. As a result, they con- 
tinue to drive a deeper wedge into 
leather’s traditional markets. Sub- 
stantial progress has been made in 
such products as upholstery, hand- 
bags. luggage. novelties, shoe soles. 
etc. These manufacturers are de- 
termined (and fully confident. too) 
to crash the shoe uppers market 

the one market upon which leather 
continues to maintain a solid grip. 

We are sorry to report—though 
this ig in no way news—that most 
tanners continue to be competitively 
passive and negative in the face of 
this mounting threat to their econom- 
ic future. On the other hand. we are 
happy to report that this lack of 
vision and interest in leather’s  fu- 
ture is not universally neglected. We 
point to the recent full-page adver- 
tisement in the Saturday Evening 
Post. entitled, “No sir! there’s noth- 
ing like good leather!” It was spon- 
sered by the Industrial Chemicals 
Division of the American Cyanamid 
Co. Its cost is estimated at around 
$16.000. Its irony is that it) was 
sponsored and paid for not by tan- 
ners but by a firm manufacturing 
industrial chemicals. including svn- 
thetics. 

The fact that we are living in the 
middle of the twentieth century, the 
most dynamic era in all history, has 
been loudly signified by such  fea- 
tures as World War II, the atom 
bomb, television, Communism, elec- 
tronics. the air age. unprecedented 
national income. and other events 
which shatter prewar perspectives. 
Such as the realistic commercial ad- 
vent of synthetics. 

Yet. despite all these recent  up- 
heavals it appears that in the leather 
industry there is a tendency to cling 
to perspectives of years past. of things 
dead and gone. of ideas no longer 
applicable. The industry is facing a 
new kind of competition 
mined, aggressive, commercially alert. 
financially equipped to make head- 
way at leather’s expense. Unless tan- 
ners quickly adopt the same facilities 
and perspective. adapted pointedly 
to today’s issues and conditions. they 
will stand to lose the fight not be- 
cause of lack of fighting equipment 
but of fighting spirit. 


deter- 
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Du Pont ‘'G-942’’ was used for tanning 
the suede in these ‘AIR STEP” SHOES—“*THE 
SHOE WITH THE YOUTHFUL FEEL” product 


of Brown Shoe Company. 


Now... Du Pont “G-942” Tanning Agent offers you 


Trade: Mark) 


A PLUMPER—HIGHER-QUALITY SUEDE 





You get a bonus of a plumper and 
higher-quality leather that 
brings a better return for your 
tanning dollar. ‘‘G-942”’ gives 
maximum plumping on all types 
of kidskins, while controlling 
shrinkage. The process is easy to 
control by pH measurements. 


By actual tannery tests, kid- 
skins yielded 2 to 5 square feet 
more white suede leather per 
dozen skins . . . leather that was 
thick and plump with a fine, silky 
nap. 


FOR BLACK AND WHITE 
Du Pont ‘‘G-942” consistently 
gives outstanding results, and you 
can use practically the same tan- 
ning process for black or white. 
“G-942” tans through white, leav- 
ing no stain, and bleaching is un- 
necessary. 
CRUSHED GRAIN 

Fine quality crushed grain leath- 
ers are produced equally well with 
“"G-942.’’ And most finishing 
chemicals, as well as other tan- 
ning agents, can be used in con- 


junction with ‘“G-942.” 


Let us arrange for a technical 
representative to call at your plant 
and explain in detail how ‘““G-942” 
can help you produce better 
leather. 


REG. U.S. Pat. OFF. 


BETTER THINGS FOR BETTER LIVING 
. « « THROUGH CHEMISTRY 


E. 1. DU PONT DE NEMOURS & CO. (INC.), GRASSELLI CHEMICALS DEPARTMENT, WILMINGTON 98, DELAWARE 
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Foreign Rawstock Policies 
Squeeze U.S. Tanners, Says Gay 


Council president cites world 
market conditions as cause of 
heavy pressure on rawstock 
prices. Urges domestic tanners 
to meet foreign challenge. 


Raw material markets throughout 
the world are refusing to recognize 
the facts of life in the U. S. and 
exerting undue upward pressure upon 
hide and skin prices. Sherwood B. 
Gay. president of the Tanners’ Coun- 
cil of America, told Council members 
this week. Gay spoke before more 
than 150 tanners. members of allied 
trades and government representa- 
tives attencing the Council's 30th: 
spring meeting held May 16-17 at 
the Cavalier Hotel. Virginia Beach. 
Va. 

Opening the first morning session. 
Gay told the assembled guests that 
U.S. tanners find themselves in a 
“squeeze” because of firm 
or rising world raw material prices 
on one hand and consumer insistence 
upon lower shoe prices on the other. 


serious 


“As an import industry. dependent 
in part upon foreign sources of raw 
material, we find that various ab- 
normal forces buoy up quotations 
without regard to real value.” Gay 
asserted. “Currency uncertainty is 
one factor. aid from the l ° &, is an- 
other, hoarding of commodities. gov- 
ernment controls and 
shortsighted nationalism. 
are all parts of the compound. 


restrictions. 
economic 


“The net result helps keep raw ma- 
terial prices sticky and promotes the 
squeeze to which tanners are being 
subjected. [It does more than that 
because it also distorts prices for 
different raw materials out of rela- 
tion to very real comparative value.” 
Gay declared. 

Other speakers at the two-day ses- 
sions were H. Ek. Luedicke. execu- 
tive editor of the Vew York Journal 
of Commerce: Frederick R. Living- 


ston, attorney and labor counsel, 
formerly with the NLRB and special 
assistant to Secretary of Labor 
Tobin: and T. L. Sweet, chief Com- 
bined Materials Branch, ECA. Irv- 
ing R. Glass, executive vice presi- 
dent of the Council was featured 
speaker during the day’s 


session. 


second 


Fact or Fiction 

Speaking on “Economic Fact and 
Fiction”, Dr. H. E. Luedicke under- 
took to expose as “purely fictional” 
many of the present day theories that 
business is now going through a 
healthy. orderly “readjustment”. 
Much of the confusion and muddled 
thinking today, he said, is due to two 
} (1) a tendency to lift one 
fact out of its proper perspective and 
to magnify it: and (2) willingness 
to “accept catch words, cliches, half 
truths or slogans as gospel truth” 
because it temporarily avoids the 
trouble of thinking out economic 
problems. 

Frederick R. Livingston said that 
the entire field of labor relations is 
entering a crucial period and_ pre- 
dicted changes in basic labor laws. 
including the elimination of the union 
shop election requirement. removal 
of “some of the restrictions” on the 
closed shop. and end to the ban on 
union political contributions. and 
softening of the secondary boveott 
provisions of the present law. 

Employers. he told the group. are 
engaged in a constant propaganda 
battle with their unions. whether they 
like it or not. and to date “the union 
has stolen a march on the industry. 
propaganda but — in 


factors: 


not only in 
tactics. 
Sweet discussed concretely the 
matter of hide. skin and leather pur- 
chases with ECA funds in the light 
of their tremendous importance to 
the tanning and shoe industries and 
148 million U.S. customers. He said 





that ECA has sought to minimize the 
undesirable impact of hide and skin 
auihorizations upon our domestic 
economy by careful study of all re- 
quests for funds. by constant check 
on the use and results of all grants 
and, through a third step taken re- 
cently, by “securing more accurate 
data on hides and leather supplies 
and stocks in the various Marshall 
Plan countries in order to be certain 
that raw material requirements are 
not magnified or exaggerated by ap 
effort to enhance private inventories 


New Merchandising Policies 

Opening the final day’s session, 
Irving R. Glass stressed the problems 
facing manufacturers and producers 
due to retailers insistence upon price 
merchandise without regard to high 
production costs. 

“It is not generally appreciated 
that in the tanning industry the un- 
derlying statistical position represents 
a far cry from the prevailing assump- 
tion about most goods which is 
usually based upon the idea of full 
pipelines and heavy inventories.” he 
said. “In the tanning industry, there 
has been neither the opportunity nor 
the inclination since the end of the 
war for inventories of raw, processed 
or finished goods to attain anything 
resembling prewar standards and 
levels. 

“Since the beginning of this year. 
there has been a decline in tanners’ 
stocks of raw material as well as 
finished leathers.” he stated. 

Glass said that these facts call for 
much more attention to the problem 
of merchandising shoes and leather 
goods and utilizing the appeal of 
leather in merchandising sound value. 
“It is the tanners, actually. who have 
to worry about limited raw stock 
supplies because they know that 
greater supplies and lower costs are 
a benefit and a blessing.” 


Selby Strike Hits 2400 


After several days of unsuccessful 
negotiations between the United Shoe 
Workers of America. CIO. and the 
Selby Shoe Co.. Portsmouth. Ohio, 
2.400 workers at the plant were called 
out on strike beginning May 16. 

After a number of proposals and 
counter-proposals by both sides. there 
was failure to reach an agreement. 
The company had agreed to remove 
the escalator clause tied to the cost- 
of-living index. as requested. but 
refused to agree to reopening of wage 
negotiations after six months. The 
company also wanted to include to 
22-cent cost-of-living bonus into the 
piece-rate arrangement, but the union 
rejected this. The union had de- 
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Reuben Gordon Shoe Company of 
Philadelphia, Pa., use Armstrong's 
No. 2601 in this shoe. 


No. 2601—A soft, 
light cork platform. Al- 


weor ond. in mony he platform you need 
weor and in mony 


types of sport shoes. 


sac_me is in the Armstrong Line | 


No. 11 resitien! ° 


es! most 


You can find any type of platform vou need among 
Armstrong's nine platform materials. Most of these 
materials are firm enough to speed through produc- 
tion with clean edges and straight sidewalls. Others 
are made extra soft and flexible for the manufacturer 
who wants to take the extra care required to produce 
an ultra-comtortable shoe. 

One of these softer materials, Armstrong's No. 
2601, is used in the shoe shown above. Light and 
flexible, No. 2601 makes an unusually comfortable 
platform for a luxury shoe. It is available in sheets 
approximately 24” x 36” or 26” x 50” and can be 
cut to any desired thickness. 

Your Armstrong representative will gladly supply 
you with working samples and prices of any of these 
platform materials. Call him today. Or write Arm- 
strong Cork Company, Shoe Products De- 
partment, 8805 Arch St., Lancaster, Pa. 

These platforms are available for export. 


ARMSTRONG’S SHOE PRODUCTS 


BOX TOE MATERIALS - FLEXICORK - FILLERS + CUSHION CORK + CORK COMPOSITION 
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manded a 8-cent hourly increase 
and a_ sixth paid holiday. The 
company granted the latter but coun- 
ter-offered the wage increase with a 
starting rate of 65 cents to be in- 
creased to 72 cents after six months 
(the union had originally asked a 
starting rate of 85 cents. to be in- 
creased to $1, but withdrew this and 
re-submitted a scale of 60 cents. 
scaled upward to 75 cents.) The 
union had also requested re-opening 
of negotiations in six months to dis- 
cuss a 2.5 percent welfare fund. 
The sessions have included U. S. 
conciliators in addition to company 
and union officials. President Wil- 
liam Thornton of USWA stated his 
intentions to remain in Portsmouth 
until a solution can be worked out. 


Argentine Hide Exporters 
Given More Freedom 


Confirming the news report pub- 
lished in the March 19th issue of 
LEATHER AND SHOEs, that the dicta- 
torial Argentine import-export agency 
IAPI “may be directed toward a 
gradual stoppage of interfering with 
private business.” our Argentine cor- 
respondent now reports that [API 
has now (ostensibly under govern- 
ment orders) officially fixed the fol- 
lowing new regulations for trading 
hides: 

With the sole exception of frigo- 
rifico and Matadero Municipal Li- 
niers hides, all hides will in the fu- 
ture be traded by the exporters them- 
selves. Now, IAPI has fixed the 
minimum export price on which the 
exporter has to pay a commission of 
121, percent. of which 12 percent 
goes to IAPI and the |, percent to 
the broker handling the exchange 
between the exporter and TAPI. 
Formerly [API bought on the local 
market at fixed prices. gave the brok- 
er a commission of 2.5 percent. fixed 


the export price and kept the usually 
wide margin between the purchase 
price and export price. 

Now the exporter is free to buy 
his hides wherever he thinks best 
and to export them under the new 
conditions. Prices, however, are said 
to have been upped three percent 
due to the reduced slaughter and 
consequent reduction in available 
hides in the face of substantial de- 
mand (England and Czechoslovakia 
are reported to have recently pur- 
chased 250,000 hides between them.) 
Argentine trade circles are enthusi- 
astic about the new regulation. for 
it denotes a long-awaited return to 
freer trading. 


U.S. Leather Imports Rise 


Leather manufactures imports for 
consumption in March passed the 
$1,000,000 mark, a gain of 25 per- 
cent over the $800,000 of February. 
the Commerce Dept. reports. This 
iz also an increase over the $900,000 
imports of March, 1948. Additional 
gains were noted for semi-manufac- 
tured leather, with $1,200,000 im- 
ported in March. as compared with 
$1.100,000 in February, as against 
only $1,400,000 in March, 1948. 

Export figures for semi-manufac- 
tured leather: $3,800,000 for March: 
$4,000,000 for February: as against 
only $1,400,000 for March. 1948. 

Imports of hides and skins in 
March were valued at $5,500,000 
and $4,800,000 in February, as com- 
pared with $10,600,000) in) March, 
1948. 


Patterson Proposes New 
Military Procurement Plan 
In an article published in the 
March-April issue of The Quarter- 
master Review, John H. Patterson, 


economist for the National Shoe 
Mfrs. Assn. analyzed the military 


Speakers at the Forum held at the annual Convention of the North American Shoe 
Superintendents, Foremen’s and Allied Trades Assn., in Kitchener, Ontario, are left to 
right: Philip J. Duggan, president, Donnell & Mudge, Ltd.. Canadian tanners; Harvey R. 
Pollock, past president, Canadian Shoe Retailers Assn.; William A. Rossi, Forum chairman, 


Editor, LEATHER AND SHOES; 


Lawrence Engel, educational director, V. Y. Shoe Supts. & 


Foremen’s Assn.; and Frank Millington, executive vice-president, Shoe Mirs. Assn. of 


Canada. 


10 





procurement program for hides and 
skins, leather and footwear during 
the last war, pointing up some of the 
difficulties and errors that were ex- 
perienced. 

In the concluding portion of the 
article, Patterson proposed several 
important changes in a military pro- 
curement program in the event of 
another national emergency. Most 
pertinent among his suggestions: 

“The problem is one which was 
never solved satisfactorily. The only 
answer to it, as well as to the prob- 
lem of cooperation with Industry 
: is centralized individual pro- 
curement by properly qualified per- 
sonnel working outside the services 
themselves. The difficulty with cen- 
tering procurement inside the mili- 
tary authority is that even when prop- 
erly qualified personnel are recruited. 
‘experts’, who serve as consultants, 
or who work for the services, do not 
operate at a sufficiently high level to 
be effective in influencing policy de- 
terminations, 

“We recognize that it would not 
be practical to attempt to let a cen- 
tralized individual procurement agen- 
cy. dominated by industry people. 
run a production and_price-control 
program for leather and shoes. Never- 
theless. the experience of the last 
war strongly suggests that price. pro- 
duction controls, and procurement 
should be integrated within a single 
agency. 


Amer. Cyanamid $16,000 
Leather Ad Stirs Trade 


A full-page advertisement in color, 
entitled “No sir. there’s nothing like 
good leather!” appeared on page 103 
of the May 14th issue of the Satur- 
day Evening Post. The ad. estimated 
to have cost in the vicinity of $16.- 
OOO, was sponsored by the Indus- 
trial Chemicals Division of the Amer- 
ican Cyanamid Co., manufacturer of 
chemicals for the tanning industry 
and many others. 

The copy in the ad read. in part: 
“Did you ever stop to think what a 
remarkable material leather is? Or 
how it is made firm and solid for 
the soles of shoes, yet is kept soft 
and pliable for the uppers? .. . That 
it can be tooled, grained or dyed in 
a variety of colors . . . or may be 
dense or porous so that it “breathes”. 
Small wonder that it finds so many 
uses.” The copy concludes: “Cyana- 
mid is working to help the leather 
industry to give you longer wear, 
more beauty and serviceability and 
greater value in leather products for 
your use.” 
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National Foot Health Week 


Special plans for the 24th annual 
cbhservance of National Foot Health 
Week. May 21-28, have been com- 
pleted throughout the nation. Dr. 
Joseph Lelyveld. chairman of the 
sponsoring National Foot Health 
Council. Rockland. Mass.. reports. 
The entire week will be featured in 
Various newspaper and magazine ar- 
ticles, radio and television programs, 
and in some sections, essay and poster 
contests, 

In addition, many 
over the country will show window 
displays devoted to Foot Health Week 
while manufacturers of shoes and 
hosiery, physicians, orthopedists. chi- 
ropodists and podiatrists will coop- 
erate in promoting the Week’s slogan 
“Forward America on Good Feet”. 

During Foot Health Week in 1948, 
close to two million pieces of printed 
promotional matter were sent to 
shoe stores. schools. health depart- 
ments. physicians, podiatrists. chi- 
ropodists and many others. The 
Council now sponsors industrial foot 
clinics and its texts on foot care and 
shoe fitting are used in public schools, 
hospitals and clinics as well as by 
many manufacturers and retailers. 

One of the features of the National 
Exposition of Our Children’s World 
held at Grand Central Palace. New 
York City. May 16-21. was a foot 
health exhibit sponsored by the Coun- 
cil. In addition to giving talks on the 
care of children’s feet. the council 
held a foot examination clinic with 
pediatrists and chiropodists in at- 


shoe retailers 


tendance. 


Allied Exhibits at PPSSA 

\ limited number of booth exhibits 
displaying products related to the 
shoe industry will be housed on the 


mezzanine floor of the Hotel New 
Yorker during the Popular Price 
Shoe Show of America. Maxwell Fie)? 
and Edward Atkins. co-managers of 
the show. revealed this week. Origi- 
nally. these exhibits had been planned 
for display rooms, 

Booths exhibiting allied products 
will be located opposite the main 
registration desk. Among the ex- 
hibitors are chair companies, display 
firms. shoe polish suppliers and nov- 
elty products firms. 


Test Cold Rubber Footwear 


Hood Rubber Co.. division of B. 
F. Goodrich, is presently testing a 
new type American-made “cold rub- 
ber” in rubber footwear. according 
to C. L. Muench. president. The “cold 
tubber” is already being used in a 
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‘48 Chain Profits Down 9% 


Combined net profits of the first 
14 shoe chain stores during the year 
1948 totaled $14.397.590, a decrease 
of &.6 from the previous 


year. according to an analysis re- 


percent 


Company Net Sales 


*Melville Shoe Corp. $ 83,593,261 
Edison Bros., Stores, Inc. 5,026,770 
*A. S. Beck Shoe Corp. y 

*Shoe Corp. of America 

*G. R. Kinney Co. 3 0,910 
Miles Shoes, Inc. 21,077,414 
John Irving Shoe Co. 18,603,400 
Berland Shoe Stores, Inc. 14,042,164 
*Spencer Shoe Corp. y 
*Regal Shoe Company 
*Cannon Shoe Company 
*W. L. Douglas Shoe Co. 
Feltman & Curme Shoe Cx 
Dan Cohen Shoe Co. 4,928,994 


Total 14 Companies $375,598,750 


*Denotes companies operating own shoe factories 


limited number of passenger car tire 
treads. 

Polymerized or mixed at temper- 
atures 80 degrees lower than those 
used in standard man-made rubbers. 
the new type rubber is claimed to 
be longer wearing and 
greater resistance to abrasion in tire 
tread testing. Muench said. He added 
that tests show it may show the same 
properties in relation to footwear. 
Large scale production of “cold rub- 
ber” is expec ted by the end of 1949 
at Goodrich’s Port) Neches. Tex.. 
chemical rubber plant. 


possessing 


Claim Women Using 

More Shoes With Cotton 
Women are more shoes 

containing cotton or cotton-backed 

uppers. the National Cotton Council 


buying 


leased by the New England Shoe and 
Leather Assn. Net sales. however, 
were up 4.5 percent over 1947 fig- 
ures of these companies. amounting 
te $357.598.750. Combined ratio of 
net profit to net sales was 3.8 per- 
cent. 

Per Cent 

Net Profit 


Per Cent Changes To Net 


1946 1948-1947 Sales 


Net Income Sales Profits 1948 


9.0% ‘ 


10.3 
54.8 
6.0 
3.7 
+115 


431,461L 
91,907 


GO,818 


claims. The council is basing its claim 
upon recent figures released by the 
Bureau of the Census indicating that 
production of shoes with non-leathet 
uppers has risen 17 percent. 

The council said that the figures 
indicated a significant new trend in 
the production and consumption of 
women's dress shoes. playshoes and 
sandals. It attributed part of the 
trend to recent promotions of cotton 
shoes. 

“Style is a primary consideration 
with consumers in buying shoes other 
than leather.” the stated. 
“Stimulation of style interest and 
consumer prestige can bring greater 
demand for cotton fabric shoes on a 
quality basis. Style promotions built 
around the matching ensemble theme 
also in reases cotton acceptance in 


council 


Officials of N. Brezner & Co., Inc., Boston tanner of side upper leathers gather around, 


“Wr. Cobbleright, 


celebrated Brezner trademark character who appecrs in all firm ad 


vertising. The company which recently moved to larger quarters at 145 South St. will hold 
open house on Wednesday, June 1. Leit to right, Jack Schweitzer, Robert Shuman, Jack 
4bhrams, Nathan Brezner, Velvin Snider. and Maurice Fox ot \. Brezner & Co.. Boston. and 


Brezner Tanning Corp, Penacook, N. H 
/ 





To Probe Service Stores 


A double-barreled investigation of 
wide interest to the leather and shoe 
industry —one involving excise taxes 
and the other the competition of 
armed services post exchanges and 
naval stores—has been launched on 
a national scale by the Retail Ad- 
visory Committee of the Commerce 
Dept. 

At a meeting last week in Wash- 
ington, the committee named Louis 
Rothchild, president of the Retail 
Tobacco Dealers of America, advis- 
ery vice chairman, as director of a 
study on the PX situation. He will 
seek to obtain a cross-section report 
both by commodities and by areas, 
in time to present it to the House 
Armed Services subcommittees now 
investigating the conduct of such 
service stores, 

The committee’s probe will be 
along at least four main lines. One 
centers around the charge that goods 
are sold to non-service purchasers. 
\nother is about the exemption of 


First Quarter Shoe Output 


Shoe production during March in- 
creased seasonally to a total of about 
43 million pairs. a decrease of four 
percent from March 1948. the Tan- 
ners Council estimates. Total output 
for the first quarter of 1949 was seven 
percent less than in the same period 
a year apo. 

The Council reports that April 
1949 output, according to reports 
from manufacturers, will show about 
35 million pairs or 11 percent below 
last April’s total. This would bring 
four months’ 1949 output to 152 
million pairs, some eight percent less 
than last year but only four and one- 
half percent less than in the first four 
months of 1947, 

Compared with 1947, March output 
for this year showed an estimated 
increase of 6.3 percent and the first 
quarter total was down only 2.25 
percent. Cumulative production for 
the 12 months ended April 1949 
shows a preliminary total of about 
449 million pairs. 


Kind of footwear 


SHOES AND SLIPPERS, TOTAL 
Shoes. sandals, and playshoes 
Men's 
Youths’ and boys 
Women's 
Misses’ 
Chil tre n’s 
Infants 
Babies’ 
Slippers for housewear 
Athletic 
Other footwear 


RICHARD LAWRENCE 

of the Monsanto Chemical Co., who 
acted as general chairman of the Chemical 
Varket Research Assn. meeting held in 
St. Lou‘s last month. Lawrence was com 
mended by many in the trade for his stag- 
ing of a well-halanced program at the 
conclave 


PX and naval stores from excise 
taxes. when sales are not limited to 
use or convenience of servicemen. 
Luggage and similar articles of leath- 


February Breakdown 

In Feb. of this year, footwear out- 
put approximated Jan. totals at 37 
million pairs but eight percent less 
than the 40 million pairs produced 
in Feb.. 1948, the Bureau of the 
Census. Dept. of Commerce reports. 

Shipments of shoes and_ slippers 
totalling 37 million pairs during the 
month were valued at $138 million, 
an average value per shipped of $3.67 
Average value in Jan. was $3.68 and 
in Feb.. 1948, it was $3.91. 

Feb. production of women’s shoes, 
sandals and playshoes was 17 million 
pairs, four percent more than Jan. 
totals of 16 million pairs. Increase 
in output of women’s footwear was 
due. in part, to seasonal anticipation 
of spring and early summer demand, 
the Dept. sas. 

Slippers for housewear produced 
in Feb, totaled 2497 pairs. a 15 per- 
cent increase over Jan. output of 
2177 pairs. Output of this type in 
Feb. a year ago was 2464. Following 
are comparative production figures. 


Percent of change 
February 1949 
Compared with 


Production 
(thousand pairs) 


Feb. 1949 Jan. 1949 Feb. Jan. Feb. 
(prelim.) 


(revised) 1948 1949 1848 


3 7 40,290 “8. 
-8.6 
-10. 
-11.4 
6.7 
-12. 
-1 


Wem ee 


8 

1.3 
24 

1 





er are related to all the four points 
Shoes also are involved. 

One of those present at the meeting 
was Gilbert Hahn of the National 
Shoe Retailers. Association. Also at- 
tending was F. J. Lawlor of the Na- 
tional Sporting Goods Association. 


Dept. Store Shoe Sales 
Show 5% Rise in ‘48 


Shoe departments, as such, in 132 
large department stores throughout 
the U. 5. did five precent more sales 
business in 1948 than in 1947, the 
Federal Reserve Bulletin reports. For 
Dec., 1948 alone, the gain was six 
percent over the same period a year 
ago. Both percentage rises. however, 
were in sales dollars rather than units. 

Unofficial estimates indicate that 
unit sales in 1948 were equal to or 
slightly above those in the previous 
vear. 

The study shows that sales of wom- 
en’s shoes in 208 reporting depart- 
ment stores did 1] percent more busi- 
ness. dollarwise, in Dec.. 1948 than 
a year ago. Total dollar sales were 
two percent ahead of 1947, 

On women’s shoes, 222 reporting 
stores did three percent less business 
for Dec. compared to a year ago, and 
one percent less business for all of 
1948 compared to 1947, 

Handbags and small leather goods, 
according to 340 reporting stores, 
did four percent more business in 
Dec. and three percent more over the 
year. Luggage sales in 259 depart- 
ment stores were down two percent 
in Dec. and off one percent for the 
entire year. 


QM Invites Cowhides Bids 


The New York Quartermaster 
Purchasing Office has issued Invita- 
tion to Bid (M-30-280- 49-1259 cov- 
ering 5500 cowhides. green salted, 
native U.S. big packer, 45 to 55 Ibs. 
average, not branded. Bids will be 
opened at 10:30 A.M. (EDST) on 
May 23 with delivery to be completed 
by June. 1949. 


Mid-Atlantic Show 
Attendance Hits 600 


The Mid-Atlantic Shoe Show, 
sponsored by the Middle Atlantic 
Shoe Retailers Assn, was held May 
14-18 in Philadelphia and drew some 
600 visitors and buyers. No heavy 
volume of advance orders was_ re- 
ported. but there was a substantial 
amount of on-the-spot buying, with 
indication that numerous future. or- 
ders will be placed on the strength 
of the show. 

Leading Fall style features were 
open toes and slingbacks. Suede was 
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Let National Technical Service 
help you with low-cost formulas 
for your color matches with 


National Jt Ui ML) yes 


NATIONAL ANILINE DIVISIC 


40 RECTOR STREET, NEW 
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a runaway—60 percent. calf second 
and reptiles third. Next to black and 
brown. dark green was the leader. 
with blue making a strong showing. 
Blue is holding its Spring position 
by virtue of blue costumes bought 
earlier by women and to be worn 
again this Fall. Prices were about the 
same as last season. except for minor 
reduction of five to ten cents. which 
have no effect on retail prices. No 
banquet was held this year. 


Urges Brockton Promote 
Shoe Sales Program 


Brockton shoe manufacturers must 
get together on a live promotion and 
advertising campaign to  sell*Brock- 
ton-made shoes” to the country if the 
city is to hold its position in the 
industry, according to Harry Jay 
Evans. president of the National Shoe 
Travelers’ Assn. A representative of 
Field & Flint Co.. Brockton manu- 
facturers. Evans was a speaker at a 
sales meeting held in the city recently. 

Evans said that the city was losing 
its top position as the home of quality 
shoes because it did not promote 
itself as the place where “the best 
vuality shoes are made.” In_ his 
travels around the U.S.. Evans has 
found competitors taking a good deal 
of business away from Brockton. 


“The city has good shoemakers 
and manufactures the best product 
in the country.” he declared. “Why 
not tell the world about it.” 


The quality and craftsmanship of 
Bre ckton footwear. the skill and ex- 
perience of its workers. and the know- 
how of its manufacturers are selling 
points that should be advertised to 
the nation. Evans emphasized. “When 
persons think of good shoes. they 
should automatically think of Brock- 
ton.” he said. 

The association head suggested 
that each pair of Brockton-made shoes 
should contain a small booklet des- 
cribing the history of the city’s shoes 
industry. 


210 Banquet Sellout 


The I4th Banquet and Entertain- 
ment of The 210 Associates. sched- 
uled for the evening of May 24 at 
the Waldorf-Astoria in New York. 
has been completely sold out. it was 
announced by A. S. Burg. chairman 
of the affair. Over 1500 tickets have 
been taken. A galaxy of top-ranking 
entertainment stars. including a noted 
diva of the Metropolitan Opera. is 
scheduled for the affair. 
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Coming 
EVENTS 


May 21-28, 1949—24th annual Na- 
tional Foot Health Week, National 
Foot Health Council. 


May 22-24, 1949—Pacific Northwest 
Shoe Fair, Portland Hotel, Portland, 
Oregon. Sponsored by Pacific North- 
west Shoe Travelers Assn. 


May 23-24—National Hide Assn. 
Annual Meeting, Brown Hotel, Louis- 
ville, Ky. 


May 23-26—Popular Price Show of 
America, Hotels New Yorker and Mc- 
Alpin, New York. Sponsored by the 
National Assn. of Shoe Chain Stores 
and the New England Shoe and Leath- 
er Assn. 


May 30-June 10, 1949—Canadian In- 
ternational Trade Fair, Toronto Ex- 
hibition Grounds, Toronto, Canada. 


June 5-7—Fall Shoe Show, Indiana 
Shoe Travelers’ Assn., Inc., Severin 
Hotel, Indianapolis. 


June 6-9, 1949—Semi-Annual Shoe 
Show, Boston Shoe Travelers’ Assn., 
Parker House, Boston, Mass. 


June 13-18, 1949—National Luggage 
& Leather Goods Week, sponsored by 
Luggage and Leather Goods Manufac- 
turers of America, Inc. 


June 22-24—ALCA Convention 
Monmouth Hotel, Spring Lake, N. J. 


June 26-28, 1949—Second annual 
State of Maine Shoe Show, Bangor 
House, Bangor, Me. 


July 10-14—Annual Convention, Na- 
tional Leather & Shoe Finders Assn., 
Hotel New Yorker, New York. 


July 24-27, 1949—Baltimore Shoe 
Club Show, sponsored by the Balti- 
more Shoe Club and Baltimore Cham- 
ber of Commerce, Lord Baltimore 
Hotel, Baltimore, Md. 


Sept. 6-8, 1949—Spring Showing, 
Allied Shoe Products and Style Ex- 
hibit, Hotel Belmont Plaza, New York 
City. 


Sept. 7-8, 1949--Official Opening of 
American Leathers for fall, Waldorf- 
Astoria Hotel, New York City. Spon- 
sored by Tanners’ Council. 


Sept., 1949—Child Foot Health 
Month, National Foot Health Council. 

Oct. 31-Nov. 3, 1949—National Shoe 
Fair, Chicago, IIl. 

Nov. 2-3—Fall Meeting and Annual 
Convention, National Hide Assn., 
Edgewater Beach Hotel, Chicago. 


Nov. 3-4, 1949—Annual meeting Tan- 
ners’ Council of America, Inc., Edge- 
water Beach Hotel, Chicago, III. 


Nov. 6-9, 1949—Advance Spring 
Showing, Southeastern Shoe Travel- 
ers, Inc., Sheraton Bon Air Hotel, 
Augusta, Ga. 





Brockton Shoe Mfr. Drowns 


John EF. Lucey. 56 prominent 
Brockton. Mass. shoe manufacturer. 
was drowned this week while on a 
boating trip with friends in Lake 
Anthony. Mass. Owner of John E. 
Lucey Co.. Inc... manufacturers of 
men’s medium dress welts. 
plunged to his death from a_ pier 
while attempting to board a yacht 
for a return trip to Falmouth. 

As Lucey lost his footing and fell 
into the water. D. Frank Quigley. 
president of Quigley Shoe Co.. and 
Richard D. Stall. president of Stall 
& Dean Sporting Goods Co.. both of 
whom had accompanied Lucey on the 
boat trip. dived in after him. They 
brought him to the surface quickly 
but were unable to revive him. de- 
spite all efforts. with an inhalator. 

Medical Examiner Robert W. 
Nevin pronouunced Lucey dead of 
shock and accidental drowning. 

Lucey and five business friends 
had arrived at Oak Bluffs on a vacht 
owned by one of the group early in 
the evening of May 17. After dining 
at a nearby restaurant. they decided 
to return to Falmouth. Three of the 
group had already boarded the yacht 
tied to the pier when Lucey. attempt- 
ing to leap aboard. lost his footing 
in the semi-darkness. 

He leaves a wife. Alice: his 
mother. two brothers and three 


Luc ey 


sisters. 


Swiss Leather Directory 


The “Yearbook of the Swiss Leath- 


er Industry”. well-known Swiss leath- 
er directory. has recently been pub- 
lished in its 5th edition. A complete 
survey of the Swiss leather industry. 
the directory lists the following seven 
subdivisions: 1. Leather manufac- 
turers and tanneries: 2. Manufactur- 
ers of industrial leather belting and 
related products: 3. Shoe manufac- 
turers: 4. Leather goods manufac- 
turers: 5. Leather glove and garment 
manufacturers: 6. Currying plants: 
v. Synthetic leather manufacturers. 

All listings are arranged alpha- 
hetically with 
personnel. principal products. invest- 
ed capital. trademarks. and numbet 
In addition. there are 
sections devoted to leather and hides 
and skins wholesalers. leather dyers. 
trade associations. trademarks. and 
suppliers. Written in’ French and 
German. the directory contains an 
English table of contents and a 
German-English vocabulary. 

Copies of the directory may he 
obtained at $4.00 each from Dr. 
Franz F. Feigl. 157 Christopher St.. 


New York 14. N. Y. 


addresses. executive 


of employes. 
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vmanent Wood tee! 
Attaching 


AT LOW COST! 


With the GC DRIVE SCREW INSERTING MACHINE, 
screw reinforced wood heel attaching can be reduced 
from 5 to 3 operations with a corresponding reduc- 
tion in costs. And because this machine is fast it can 
lower costs still more! 

The cement-coated drive screw holds the heel 
firmly in place during heel and edge finishing and 
heel nailing, then remains permanently to add a re- 
assuring margin of strength. 

The results? Manufacturers protect themselves, 
their retailers and the wearer at very low cost against 
loose and lost heels. 

Over 20,000,000 pairs have already been attached 
with complete satisfaction. It’s a machine that is rug- 
gedly built to operate day after day with exceptional 
economy. 

Find out exactly how this machine can improve 
the value of your shoes — get complete details from 
your United branch office. 





The Drive Screw Method 


USMC 

Drive Screw 

inserting Machine 
Model A 


HEEL SEAT FITTING — This impor SCREW ATTACHING — The shoe HEEL NAILING — In the final oper 


ToRaR Malai step in heel Ng Operations either on or off the iast, and the hee ation, maximum security is obtair 


utilizes a heel seat fitting machine to are placed 
ing Machine which clamps the heel shoe with five nails by a wood hee 


n the Drive Screw Insert when the heel is‘nailed from inside the 


create a complementary fit between 
the heel seat of the shoe and the cup solidly 
coated drive screw to fasten the hee 


in place and inserts a cement nailing machine 


of the heel 
to the shoe 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Systematic Approaches To 
Shoe Production Costs 


HE REAL purpose of cost con- 

trol is to enable management to 

eliminate the cost-of-operation 
inconsistencies to the extent that the 
final cost per pair incurred will not 
be such that the desired margin of 
profit is imperiled. 

The average shoe factory does not 
need Palomar’s giant telescope to dis- 
cover that unnecessary expense is 
constantly being incurred within its 
organization. The human element 
involved minimizes the possibility of 
predetermining where this expense 
will occur or the amount that. will 
he involved. But when the next op- 
erating statement is prepared some 
unnecessary expense is almost certain 
te be in evidence. Any indoctrination 
intended to convert the human  in- 
clination to a mechanical perfection 
would be futile effort. but a control 
of activities will enable management 
to recognize increased expense as in- 
curred and take steps to prevent a 
recurrence. 

The fact that unnecessary expense 
upsets predetermined standards, be- 
comes a direct threat to potential 
earnings and jeopardizes the possibil- 
ity of meeting competition has cre- 
ated a widespread demand for work- 
able cost controls. This in turn has 
necessitated the ascertaining of cost 
control data speedily, accurately and 
cheaply. 

Records Means of Control 

Every record in the accounting 
structure of an organization is po- 
tentially a source of control data 
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By W. EARL MORGAN 


With cost control the most important single fea- 
ture in today's competitive operations, the author 
suggests several cost-control efficiencies to bene- 
fit the average shoe manufacturer. 





THE AUTHOR 


W. Earl Morgan is a college 
graduate in business administra- 
tion, specializing in cost account- 
ing. He was connected with the 
Consolidated Slipper Corp. for ten 
years, handling the cost accovunt- 
ing for its five companies, and 
became Treasurer and a member 
of the Board of Directors of the 
Corporation. His long experience 
in shoe factory cost control en- 
ables him to present constructive 
ideas that may be practicobly ap- 
plied by other shoe executives. 





which can be used to serve some 
purpose. Not all of this data will 
provide sufficient results to merit the 
expense of compilation. Wise man- 
agement will exercise the utmost cau- 
tion in installing its cost control. It 
will let time. cost. and results be a 
criterion. Experience has shown that, 
in most cases, the payroll and pro- 
duction records will yield some of 
the most reliable information under 
the above restrictions. 

Any type of control will recuire 
the utmost cooperation from all de- 
partment heads. Each supervisor 
must be thoroughly familiarized with 
the purpose of the control, the con- 
sequences of improperly compiled 
data and the exact information need- 
ed from his department to make the 
control function properly. A clearly 
delineated set of instructions should 
be prepared and distributed to the 
individuals entrusted with the respon- 


sibility of collecting and compiling 
control data. Nebulous areas of re- 
sponsibility must be removed and 
individuals must be made to feel the 
responsibility so delegated. 


Payroll Records 


Government regulations liave so 
standardized payroll records — that 
with a minimum of effort it is pos- 
sible to determine departmentally 
the man-hours consumed, the number 
of individuals employed, and the di- 
rect and indirect labor cost for any 
designated payroll period. These are 
all predominant factors in controlling 
cost. 

The entire purpose of using payroll 
records as a means of checking un- 
necessary expense will be defeated un- 
less the information contained there- 
in is strictly allocated to the depart- 
ment in which the time is consumed 
and the money expended. Nothing 
can do more to disrupt the results 
of controlling cost than “switching” 
a worker, performing direct labor. 
from one department to another with- 
out providing the record department 
with adequate and specific informa- 
tion. This strict allocation of man- 
hours-consumed and money expended 
(to the proper departments ) can not 
he stressed too strongly if accurate 
and dependable statistics are to be 
compiled. 

By allocating time worked by each 
individual. to the respective depart- 
ments, the number of employes, the 
number of man-hours consumed and 
the money expended to operate each 
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department can be ascertained 
through simple addition. 


Production Records 


The present operating trend in the 
shoe industry has made producing 
speed an element as tangible as the 
leather used in the shoes, and has 
compelled management to demand 
production records from each pro- 
ducing department in his organiza- 
tion. Unfortunately records rarely 
reflect actual operating results. Para- 
doxical as this may seem, the unit 
count of shoes checked out of a 
department is not necessarily the ac- 
tual production of the department 
unless the flow of shoes from the 
department is absolutely the same for 
each successive time unit under 
analysis. 

Four fundamental facts (for each 
department) must be ascertained be- 
fore actual production can be de- 
termined: 

1) Inventory of work in process 
at the beginning of the period and 
its degree of completion. 

2) Units received by the depart- 
ment during the period. 

3) Units discharged as completed 
during the period. 

4) Degree of completion of the 
units remaining in the department 
at the close of the period. 

A hypothetical example will most 
easily explain the requirements, The 
production figures shown are not in- 
tended to be representative but only 
indicative. 

Assume that at the beginning of a 
five-day work week the lasting de- 


| partment in your factory has an in- 


process inventory of 10,000 pair of 
shoes which is 40° processed—that 
is to say, 40% of the work of proc- 
essing is completed. During the week 
50,000 pair are received for process- 
ing and 45,000 pair are checked out 
as completed. The 15,000 pair of 
shoes remaining in the lasting depart- 
ment at the end of the week are dis- 
covered to be 25% completed—or 
25% of the work has been per- 
formed. This department does not 
actually produce the 45,000 pair 
checked out. 

At the beginning of the period 
40% of the work to be done on the 
10,000 pair inventoried was_per- 
formed and is applicable to the pre- 
vious week’s production. 40% of 
10.000 pair is equivalent to 4,000 
pair of shoes. In like manner, 25% 
of the work to be performed on the 
15,000 pair of shoes remaining in 
the department at the end of the 
week was completed and should be 
considered as production for the peri- 
od when the work was performed. 


25% of 15,000 pair is equivalent to 
3.750 pairs or units of production. 
By deducting the 4.000 pair equiva- 
lent (shoes produced during the pre- 
vious week) and by adding the 3,750 
pair equivalent (not checked from the 
department but nevertheless produced 
during the week) from the pairage 
actually checked out of the depart- 
ment we will find 44,750 pair to be 
the actual production for the period. 

When the money expended for di- 
rect labor, in your lasting depart- 
ment, is distributed over the quantity 
checked out of the room and com- 
pared with the same distribution 
over the actual production even a 
cursory examination of results will 
reveal that anything but actual pro- 
duction will result in a fallacious 
interpretation of cost in that depart- 
ment. When check-out production 
from a department fluctuates greatly 
a distribution of cost (against this 
fluctuating figure) is completely in- 
accurate even when averaged over 
several periods. 

For all practical purposes the per- 
centage of completion of the inven- 
tory within a department must be an 
estimate, which will not, theoretically. 
provide an absolutely accurate figure. 
If any degree of care is taken in 
making the estimate the ratio of 
accuracy will be greatly improved 
over the result obtained from the use 
of the checkout figure. 

Applying The Data 

Space will not permit a detailed 
explanation. with the many ramifica- 
tions which go to make up a complete 
and workable cost control system. 
Simple application of the compiled 
data herein explained will provide: 

1) Ample data for checking actual 
direct labor cost incurred by depart- 
ment and for the entire shoe produced 
against the predetermined standard 
or estimate, 

2) Management with a knowledge 
oi the number of pair of shoes pro- 
duced per man-hour consumed. 

3) A basis for distributing indirect 
expenses. 


Checking Direct Labor 


Time study, comparison with simi- 
lar operations and plain everyday 
guess-work, are the methods ordi- 
narily used to determine a_piece- 
work rate. The fallacy in these 
methods is easily discernible. Even 
time-study, the most reliable source 
of data, is contingent upon the dex- 
terity of the employe or employes 
tested. Nevertheless, a rate must be 
set for each and every operation 
throughout the factory. Some type 
of a check, against these predeter- 


mined rates, is unavoidable. Check- 
ing each individual operation in a 
shoe factory would be a long and a 
costly proposition. A check of each 
department, as a whole, will confine 
inconsistancies to a much _ smaller 
area and can be accomplished quick- 
ly and cheaply. 

The total money expended for di- 
rect labor in any department is di- 
vided by the actual production, in 
that department, to determine the 
actual cost per pair to produce. This 
actual cost per pair can then be 
compared with the predetermined 
cost per pair, for that department, 
to gauge efficiency. Any variance 
from the predetermined cost should 
be investigated at once but not until 
after due consideration has been 
given to overtime premiums and 
minimum makeup. 


Pair Per Man-Hour Consumed 


There is a human tendency on the 
part of many supervisors to feel that 
their importance to the company is 
in direct proportion to the number 
of employes under their supervision. 
This tendency is often responsible 
for over-staffed departments. 

Too many employes doing the 
same kind of work will curtail pro- 
duction. Employes are prevented 
from earning what the position is 
worth when production is spread 
over too many workers. This will 
tend to generate discontent which is 
the embryo of future labor trouble. 

Although an average of six pair 
per man-hour consumed is being 
used as an accepted gauge in many 
sections of the shoe industry, | it’ is 
a much wiser policy to set up a 
standard which will truly reflect efh- 
cient operation in your own factory. 

Most shoe factories have opera- 
tions classified and rated to enable 
employes to earn a rate per hour in 
keeping with the skill required to 
perform the operation. The applica- 
tion of this classified rate to the pro- 
duction anticipated will produce the 
number of man-hours necessary to 
perform the various operations, give 
the employes an opportunity to earn 
the maximum amount and will de- 
termine the least number of individ- 
uals that must be employed. 

In determining production — per 
man-hour consumed each department 
must be treated separately. Since 
each department completes only a 
part of the entire shoe the result 
becomes an equivalent. An average 
of all departments must be found to 
determine production per man-hour 
consumed for the entire factory. This 
cata, carefully compiled, can be used 


(Continued on page 24) 
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“That we must do something about the changing economy 
in respect to shoes if we are to hold sales at proper levels, is 
certain. It will do more harm than good to lower quality. My 
idea is to raise quality, offer greater value and so create the 
extra leverage on the public purse that our dealers need and 
we want. The health appeal of leather cannot be overrated." 





KISTLER SOLE LEATHER 


The Balanced Bark Tannage 
For Men's, Women's and Children's Shoes 


merits the serious consideration of shoe manufacturers looking 
toward new horizons from the above standpoint. There has 
never been a time when its use would not make any shoe a 
better shoe. Invariably, when this sole leather goes on value 
goes up in increased comfort, improved appearance and serv- 
iceability. 











LEATHER COMPANY 


183 ESSEX STREET, BOSTON 11, MASS. 
WESTERN DEPT. IN CHARGE OF F. A. SHACKELFORD, 744 NORTH FOURTH ST. MILWAUKEE 3, WIS. 
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Synthetic Soles Under 


‘»\ The Medical Microscope 


By Herbert F. Stevenson 
Kistler Leather Co. 


HE U.S. Department of Com- 

merce recently reported that 

60 percent of shoes are being 
made with leather soles, the remain- 
ing 40 percent with non-leather soles. 
These figures are based on reports 
from approximately 1100 shoe fac- 
tories with 50 or more employees 
each, 

Having long been interested in 
foot health in relation to footwear. 
I have recently completed an analysis 
of these non-leather types of soles 
which consist mainly of rubber, plas- 
tic, crepe and composition materials. 
| have come to this conclusion: unless 
these soling materials have a porosity 
comparable to the natural porosity 
of the skin of the human foot, as 
\ has leather, and in addition have an 
_ absorptive capacity which will readily 
‘take up foot moisture. the wearing 
tof shoes with such soles can be in- 
‘jurious to the feet. 





If this were merely a personal opin- 
ion, this article certainly would not 
have been written. However. | have 
attempted to make an intensive study 
of some of the medical and technical 
research which has been conducted 
on this subject. and have found ample 
proof with which to substantiate my 
conclusions. 

Porosity and Absorption 

Research studies have revealed 
certain facts about soling materials. 
There is nothing about leather that 
is injurious to foot health. Time was 
when leather could have. and some- 
times did have. an excess of acidity 
which was harmful to the foot. But 
chemicals used in modern tanning 
have overcome this fault, and medical 
authorities are today unanimous in 
stating that leather is the healthiest 
foot covering available. 

From the health standpoint—and 
it is the bounden duty of every shoe 


20 


In this provocative and controversial "'sole-search- 


manufacturer or retailer to respect 
this vital factor in his product 
leather soles comply with foot health 
needs in one outstanding way: por- 
osity—not only the porosity of the 
grain of leather, but the absorptive 
capacity of the fibrous structures as 
well. Feet need to breathe for aera- 
tion or ventilation purposes. And 
they must perspire to cast off body 
poisons, Leather’s natural porosity 
permits healthy aeration, while the 
lack of complete density in the fi- 
brous structure of leather allows per- 
meability of air and absorption of 
moisture up to 30 percent of its own 
weight, and then allows rapid evap- 
oration as well. 
Survey Findings 

In the March, 1948, issue of the 
N. Y. State Journal of Podiatry ap- 
pears “A Preliminary Report on 
Leather as a Foot Covering.” The 
author, Dr. Benjamin Kauth, Pod. 
D.. has been conducting research for 
the past three years “to determine 
the value, characteristics and other 
factors in proper and healthful foot 
coverings.” A summary of his find- 
ings to date: 

“Opinion sampling was made by 
mail of representative groups of 418 
dermatologists, 20 superintendents of 
skin and cancer hospitals, 79 superin- 
tendents of skin and cancer hospitals. 
164 orthopedic surgeons, and 260 
podiatrists throughout the country, 
to determine their experiences with 
the effects of various types of 
shoe materials on the foot. A tabula- 
tion of replies showed that most au- 
thorities are of the opinion that the 
constant wearing of shoes made with 
non-permeable materials results in the 
apparent increase in foot temperature, 
excessive perspiration, and retention 
of a moist atmosphere leady to soggy, 
macerated tissues and other condi- 
tions conducive to the culture of bac- 


ing" article the author presents an interesting in- 
vestigation of soling materials which should interest 
every shoe manufacturer. 


teria and fungi that cause skin dts- 
eases of the feet. All were of the 
opinion that leather was the material 
of choice; that no substitute could 
properly take its place as a healthy 
foot covering.” (Italics mine) 

The Kauth studies revealed that: 

1. Leather was the only material 
permeable to air. 

2. Leather’s rapid absorption and 
evaporation of sweat makes it ex- 
tremely rare for a leather surface to 
develop as high as 14 percent of free 
moisture. Since this is the minimum 
percentage required of mycotic 
growth of a pathogenic nature, the 
leather of the shoe is rarely the re- 
infecting agent in fungus infections 
of the foot. 

3. It was established that the char- 
acteristics of leather most closely ap- 
proximate those of the skin and that 
leather is, therefore, the healthiest 
covering available. 


Other Medical Reports 


In another study conducted by 
Russell C. Anderson, M.D.. Los Ange- 
les. it is stated that “dermatitis of 
the feet may be due to rubber sensi- 
tivity. which is a little known fact 
but of great practical importance.” 
(Note: most non-leather soling mate- 
rials have a rubber content.) 

Another report on research con- 
ducted by John F. Madden, M.D.. 
University of Minnesota Medical 
School, “Rubber-soled shoes are un- 
desirable in the presence of inflamma- 
tion because they increase perspira- 
tion and cause maceration. Rubber- 
soled shoes also cause increased per- 
spiration which results in macera- 
tion, and this in turn is followed by 
inflammation produced by common 
saprophytic (living on dead organic 
matter) organisms on the feet. And 
wet, soggy shoes always aggravate 
inflammatory conditions.” 
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Industrial Workers Tested 


To return again to Dr, Benjamin 
Kauth. his report on “Tests In In- 
dustry” states: 

“To determine the effect of various 
shoe materials on the feet of indus- 
trial workers, the author conducted 
a series of experiments. Temperature 
changes were determined by thermo- 
couples attached to the right foot of 
each of a series of two workers. Jne 
of each pair was shod in leather-soled 
shoes. the other in shoes made with 
soles of a popular composition mate 
rial. On the first day. the plant 
temperature and the recordings on 
the thermocouples were noted. The 
following day the two workers ex- 
changed shoes and similar notations 
were made. 

“It was found that at any outside 
temperature of ten degrees C. the 
composition-soled shoe did not keep 
the foot as warm as the one with 
the leather sole. At an outside tem- 
perature of zero degrees C. the two? 
types of shoes maintained somewhere 
near the same foot temperature, Then 
the temperature in the plant was pur- 
posely raised considerably. This re- 
sulted in increased) sweating and 
complaints of foot discomfort each 
ttme the composition-soled shoe was 
worn. while the leather-soled shoe 
remained fairly comfortabie. A par- 
tial control was established by test- 
ing the same group of workers a few 
days later wearing their own per- 
sonal footgear. 

“It was noted. too. that contrary 
to popular belief the composition 
sole offered little or no resistance to 
slippery ground, and constituted a 
hazard to the worker walking on a 
wet concrete” floor. This was not 
true of the leather-soled shoe. 


“It was interesting to the author 
to discover that essentially the same 
determinations were arrived at in 
experiments conducted before the war 
by the German Working Class In- 
stitute. and by a series of impartial 
surveys conducted by the Netherlands 
Manufacturers’ Association.” 


Footwear Requirements 

In an article written recently by 
an internationally renowned author- 
ity on the foot, Dr. Norman C, Lake. 
Senior Surgeon in Systematic and 
Clinical Surgery, Charing Cross Hos- 
pital. London, it is stated. “What 
may be reasonably asked of foot- 
wear? It must be protective against 
mechanical injury yet must not be 
so rigid as to prevent adequate use 
of the foot: it must be waterproof 
yet remain porous. Leather has a 
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fibrous structure which gives it great 
strength; it is porous and absorptive 
and yet can be made to some degree. 
Lut not completely, waterproof. It 
therefore fills the bill for shoemak- 
ing.” 

Of the 40 percent of shoes contain- 
ing non-leather soles today, approxi- 
mately 34 percent of those soles are 
of rubber or rubber composition, 
the remaining six percent being rope. 
plastic, ete. 

Rubber soles serve a valuable but 
restrictive purpose in footwear. In 
certain occupations, for instance; or 
for certain types of shoes such as 
sport footwear. My contention, how- 


ever. based on medical authorities 
and other studies, is that the constant 
use of any non-porous or non-evapo- 
rative soling material is not conduc- 
ive to foot health—is harmful to 
the foot. And, in the final analysis, 
foot comfort and foot health are cer- 
tainly as vital commercial elements 
in footwear as are the factors of wear 
and cost. 

The shoe manufacturer determin- 
ing what type of sole shall go onto 
his shoes must, in the light of these 
challenging facts, consider the poten- 
tial consequences when foot health 
is jeopardized because of a shoe 


sole. 


SATIN-ON-SUEDE BRAIDINGS 


.. The Winning 


Combination 


for Fall Shoes... 


NOW IN SCHIFF’S EXTENSIVE 
LINE OF FINE-QUALITY 
WOVEN-EDGE BRAIDINGS 


Available for Immediate Delivery: 
1" GROSGRAIN 4" SATIN 12" TAFFETA 


Give your line that added touch of 
dressmaking detail so popular today 
among the most discriminating cus- 
tomers of the nation's shoe shops. 


SCHIFF RIBBON CORP. 


Vanufacturers of Bindings, Braids and 
Narrow Fabrics for the Shoe Trade 


ESTABLISHED 1918 


95 Madison Avenue 


New York 16, N.Y. 


AFFILIATES: 


Lawrence Schiff Silk Mills 
95 Madison Avenue 
New York 16, N.Y 


Carlisle Ribbon Mills, Inc 
Carlisle, Pa. 


Lawsilk Ribbon Corp 
Allentown, Pa. 


Allegheny 
Ribbon Mills, Inc. 
Quakertown, Pa 


Patton Throwing Mills 
Patton, Pa. 


REPRESENTATIVES: 


ST. LOUIS LOS ANGELES 


Commonwealth Mfg. Co 


PENNSYLVANIA 
Al Lewis, N.Y.C., NY 


CHICAGO 
Herman Rabin 


Edward Rothenberg George J. Gutjahr Co 


William L. Hall, Inc 


NEW ENGLAND 
Hans Fuente 


MONTREAL 
H. F. Odell Sales, Ltd. 


CINCINNATI 


ROCHESTER 








Folded Rib Insole 


The essential difference between 
this and the Eno insole lies in the 
type of rib filler employed—the Eno 
using a paper filler and this one a 
fold of canvas. 

Figure 2 shows the first step: two 
layers of insole canvas or duck, one 
coated on both sides and the other 
only on one side, the uncoated side 
later to be the outside of the rib. 


FIG.6 


One of these pieces is laid flat while 
the other that is coated on both sides 
is folded, as illustrated, 

The next step is to turn up one 

art of the bottom layers as revealed 
he Figure 3: Figure 4 shows how 
this upturned part is in turn pressed 
flat onto the folded top of the piece 
foated with cement on both sides. 

Figure 5 illustrates not only the 
chain stitching of the division that 
how has assumed the shape of the 
éventual rib, but that this stitching. 
a chain stitch action, tends to draw 
the four thicknesses compactly to- 
gether into one firm unit suitable 
to withstand the onslaught of the 
WTG needle. This same strengthing 
of the rib simplifies the turning up 
of the top half of the inner folded 
layer. 

The next step is to shape this rib 
for easy application with a machine, 
illustrated in Figure 6. Since this is 
illustrated in inverted position, the 
conventional method or machine will 
not be employed to lay this rib to the 
insole blank, but in all probability 
the rib may be attached through 
grooves in molds, the insole being 
placed also in inverted position. 

A cross-section view of the finished 
insole is afforded in Figure 7. The 
outstanding merit disclosed is the in- 
creased structural strength obtained 
by using folds of canvas securely 
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New DJdeas in 


a part of the rib rather than use the 
Eno filler of paper that lends. stiff- 
ness to the rib but is not an integral 
part of the rib. However, there are 


FAG a 





FIG: 


two obvious weaknesses in this in- 
sole: the first is the height at which 
the needle must place the WTG 
stitch above the surface of the insole 
blank. too much like placing an in- 
seam in mid air. The second weak- 
ness is that afforded by no lateral 
or transverse strength of the insole 
canvas. The original Eno did not 
have a strong rib structurally but the 
needle could get down to the insole 
surface and the complete coverage 
of canvas over the insole would keep 
the shoe from later spreading. 
Inventor: Fredric E. Bertrand, 
Lynn. and Alfred S. Clark. Beverly. 


Mass. 


Children's Modern Shoe 


Figure 1 shows a shoe which in 


appearance could be a Pre-welt or a 
Stitchdown, though the latter likeness 
is rather remote. Actually, this shoe 
comprises California, Pre-welt, and 
Stitchdown innovations. 

Figure 2 introduces the first step 
in this construction—the insole. This 
insole differs from any other kind 
in that at the heel end it continues 
on into what is later a back stay. 
as shown in Figure 3, all revealing 
low the back closing is accomplished. 

There are various ways of attach- 
ing this back piece or tab, such as 
the making of the insole in two sec- 
tions. preferably the latter or back 
part, or back of the breast. In this 
way. smaller pieces of leather can be 


Ytilized and assembled into a unit 


as in Figure 1, through bevel skiving 
of the opposing edges and so placing 
the assembly in the shoe for closing 
of the parts, the back at this time. 
Figure 4 brings out the great sim- 
plicity of this construction—the vamp 
and tip of the shoe already in pre- 
molded shape through springing of 
the pattern, and the insole, and prob- 
ably the counter, completely assem- 
bled through the closing of the back 


The individuality of this type a 
construction appears in Figure 5, 
the insole, upper and back completely 
united into one assembly. This as- 
sembly has been accomplished by 
stitching the upper and insole into 
one unit for back lasting. The very 
modern method of _back-or - slip- 
lasting California shoes is no more 
modern than 1910. But the shoe in 
Figure 5 is no more a California 
than it is a Stitchdown. It is not a 
California because no platform or 
wrapper is used; and the shoe is not 
a Stitchdown. because in subsequent 
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mY hoemaking 


operations, no welting is used as a 
kind of decorative welt to cover the 
upper stitching or staples. This com- 
posite construction proves, then, a 
modern shoe. 

The technique of slip or back- 
lasting is like that of back-lasting 
Californias. In the latter a smaller 
than conventional last is inserted for 
ease in handling, but in this modern 
shoe a smaller last is inserted for 
an entirely different reason. 


The machine that stitches the in- 
sole to the upper is a specially-fitted 
cylinder Singer sewing machine, also 
fitted with a gauge to guide in plac- 
ing the stitch the pre-established 
distance from the insole and upper 
edge, to allow for easy entry of the 
last. 

There is not much shown of the 
cutsole attaching except in Figure 6, 
the back part of the finished shoe. 
This shows how closely the ORL has 
stitched the outsole to the upper; in 
fact, so close as to take in some 
of the upper stock, thus tightening 
the upper to the last, demonstrating 
the superiority of this construction 
ever the California that is not lasted 
to the wood. 


The ORL has a presser-foot lift 
action that provides for clearance 
between the making of the stitch and 
the feeding along of the shoe. From 
another slant. while the shoe is in 
process of being fed along by the 
awl, the presser foot rises to make 
for easy transference of the work; 
and before the presser foot assumes 
a locked position to resist the sub- 
sequent upward punch of the awl, 
the operator, by holding the work 
tightly against the closely fitted table, 
guides the shoe to the awl to make 
a hole and subsequent stitch close to 
the upper or last edge. This action 
cannot help from lasting—in the 
upper. This same action would not 
do if practiced in this way on a 
Goodyear Welt construction, but on 
this new shoe it does a successful job. 

Figure 6 illustrates the entire ab- 
sence of the decorative welt used in 
stitchdown work. Here the upper is 
the welt, for there is no need to se 
the decorative stitchdown welting to 
cover upper lasting threads or staples 
for the reason that in the lasting 
action of the ORL, and in the stitch- 
ing done so closely to the upper, the 
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Singer stitching machine threads are 
completely covered. Then by edge- 
trimming the shoe closely, the fin- 
ished appearance of the shoe is 
uniquely compact and neat, not un- 
like a Goodyear Welt. 

Figure 7 brings out the inventor's 
cleverness in reinforcing inexpensive- 
ly the back of the shoe. This is a 
protruding tab on the outsole that 
is turned up over the upper serving 
as a welt. securely held in position 
over a similar lap in the outside back 
stay by the ORL stitching. 


In returning to Figure 1, it is 
apparent that the bottom part of the 
heel section or counter section curves 
more at the bottom than does the 
average shoe that tends to have a 
straighter line from the center of 
the back to the heel seat. Obviously 
the last used in this construction is 
quite rounded at the back of the 
lower part of the heel the better to 
conform to the growing child’s foot, 
all creating a favorable condition for 
the normal development of a heel 
shape. 

Inventor: Fred L. Ayers, Waltham, 
Mass. 


Wooden Insole 
For Athletic Shoes 


Figure 1 shows an athletic type 
shoe fitted with a wooden insole to 
give the corrective features that will 
help support the foot from flexing 
sideways to endanger the poise and 
posture of the athlete—a_ protection 
against spraining and breaking 
ankles. 


Figure 2 shows the insole that re- 
semble a series of slats surrounded 
by a binder, which is substantially 
the story graphically. It is obvious 


that here are layers of spaced pieces 
of wood to give lateral resistance to 
any flexing or yielding action but 
to be quite conformable to the action 
of the foot in any lengthwise move- 
ment, 


The layers of wood or other mate- 
rial are bonded adequately together, 
illustrated in Figure 3 and 4. The 
first illustration stresses a plastic or 
some kind of cloth-like material coat- 
ed with adhesive into which the slats 
of wood are placed on either side 
of the material and there bonded 
permanently. These slats or layers 
are placed at distances apart from 
ene another so that in lengthwise 
foot action full flexibility is realized. 
Figure 4 shows a structure entirely 
of wood but so grooved at regular 
sections that the same action is ob- 
tained. Whether wood is suitable for 
flexing is another question. 


It is assumed that all these pieces 
are pre-fitted to accommodate differ- 
ent positions in the insole sizes. 

Figure 2 shows the binding piece 
entirely surrounding the outer edge 
of the insole and united to the pieces 
of wood, as illustrated in Figure 5. 
There are other methods of attaching 
this outer band but this one illus- 
trates the dove-tail-like fitting of 
the binder to the inner pieces, in 
conjunction with a suitable cement 
to hold this assembly in position. 


Figure 5 shows how this insole 
is used in Goodyear Welt construc- 
tion. Apparently the outer binding 
piece is made of leather or some mate- 
rial that may be insole channelled 
or fitted in some way with an insole 
rib. The foot does not rest on the 
slabs but the top surface of the 
wooden slatted insole is covered with 
a material to resemble and_ protect 
as does a sock lining. 

This same construction may be 
employed in other processes. as Little- 
way Welt, Littleway, McKay Welt, 
Stitchdown, and McKay. 

Inventor: Gilbert Supple. Waban, 
Mass. 


FIG.2 


cui 











Costs... 


(Continued from page 18) 


as a departmental standard as well 
as a figure for comparing over-all 
results, 

The actual pair produced per man- 
hours consumed is found by dividing 
actual production in a department by 
the man-hours consumed, in that de- 
partment, 


Distribution of Expenses 


Innumerable methods have been 
devised to control and distribute op- 
erating expense in the shoe factory. 
Usually a percentage basis is em- 
ployed but expense allocation need 
not be so confined. Among the 
many methods in common use will 
be found 1) percentage of direct 
labor, 2) percentage of sales, 3) pre- 
set cost per pair, 4) floor space re- 
quired, and 5) man-hours consumed, 
ach method has its advantage and 
its drawbacks. 

It is suggested that a comparative 
test be made of all methods and then 
the method most applicable to the 
situations governing the operation in 
your factory be selected and used. 
It may be found, after careful study, 


that a combination of two, three or 
even all of the above methods will 
be most advantageous. In any event, 
the basis selected should be one that 
will show the greatest tendency to 
decrease in proportion 
as the items of expense incurred tend 
to increase or 


picrease or 


decrease. 
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Style-Conscious Women 
Cause Own Foot Ills 


Millions of women in the U.S, to- 
day suffer from bunions. callouses. 
hammer toes and many other func- 
tional foot ills because they seek 
style rather than comfort in’ their 
shoes. Dr. Rex L. Diveley, Kansas 
City Foot specialist. told members 
of the American Academy of Ortho- 
pedic recently. Diveley 
was a featured speaker at the acad- 
emy's 16th annual meeting in Chi- 
cago. 

Claiming that 80 percent of women 
have serious disorders of the feet be- 
cause of the shoes they wear, Diveley 
said that high heels and open-toed 
shoes cause most of the trouble. He 
blamed shoe manufacturers and. styl- 
ists as well as women for the preva- 
lence of these shoes. 


Surgeons 


THERE’S NONE TO EQUAL THE 


it WAS tHE PROPERTIES 

1 for Perfect Filling 

2 for Covering Defects 

3 for Ease of Application... 
(no brush marks) 

4 for Uniformity 

5 for Giving a High Gloss 
Finish 


”RAVEN-HUE 1s tHe sisnneel BLACKING FOR siebe| 


™ 


SEE YOUR NEAREST REPRESENTATIVE OR WRITE US DIREC 


HADLEY BROS.: "UHL CO. , 


3948 WEST PINE 


BOULEVARD @ 


Lours 68, 


IN CHICAGO 


The Howard Irwin Co., 


208 N. Wells St. 


“Women should wear high heels 
and open-toed tight shoes only when 
they go to dances or social activi- 
ties.” Diveley said. “They should 
wear practical, comfortable shoes at 
all other times.” 

Diveley added that only 12 percent 
of men experience these same foot 
troubles. 


Tots’ "Shoemobile" 


One of the newer ideas flourishing 
in Boston today is a traveling “Shoe- 
mobile” which brings a complete 
children’s shoefitting service right to 
the doorstep. The “Shoemobile” is a 
brightly-painted Dodge truck out- 
fitted with a wide variety of shoes, 
sneakers and other footwear for chil- 
dren up to the age of 12. A telephone 
call will bring the tots’ * 
wheels” around at an appointed time. 


shoestore on 


The idea was originated by two 
brothers, Norman and Sidney Ber- 
kowitz, who felt that parents would 
welcome the chance to have their 
children fitted in the home. The 
“Little Yankees” manu- 
factured in Newmarket. N. H. 


shoes are 
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They just can’t take it? 


Genuine reptiles are usually barke 


tanned and are quickly and permae 
nently discolored by am. 
\ 
De not attempt to steam-soften 
thermoplastic box toes in repe 
tile uppers. Get your Beckwith 
agent’s recommen 


ce of cutting uppers. 
Depe 


ing upon which prac- 
thee your conditi best fav 
he can elther supply you with 


dry heaters or arrange fer your 
— 
temporary use of canned pre- 
pared solvent box toes which 
require no solvent wet- 
~ 


ting at pulling-over. 





Massachusetts 


@ The Boston Boot and Shoe Club 
will hold its 1949 Shoe and Leather 
Golf Tournament at the Wollastan 
Golf Club on Tuseday, June 14. Frank 
C. Donovan is chairman of the golf 
committee in charge of the tourna- 
ment. Valuable leather prizes will 
be awarded winners in each of the 
shoe, leather and allied trade divi- 
sions. 


@ It is reported that the Excel Shoe 
Co., Lynn, manufacturer of children’s 
cement shoes and men’s cement slip- 
pers, will buy the Marmac Shoe Co. 
factory. The company plans to use 
the new building for the making of 
children’s pre-welts. 


@ North & Judd Mfg. Co., New 
Britain, Conn., manufacturers of shoe 
buckles, recently moved its Boston 
sales office from 131 State St. to 
210 Lincoln St. G. J. Hogan is the 
firm’s New England represertative. 


@ During the first quarter of 1949, 
the Federal Goverment purchased, 
under the Walsh-Healy public con- 
tracts act, $1,642,395 worth of leather 
and leather products from Mass. 
manufacturers. 


'@ Mosher Mocassin Co., North Ab- 
‘ington, has set up a group insurance 
plans giving workers a $1000 life in- 
surance policy and health and acci- 
‘dent insurance of $15 weekly. The 
firm which opened last year manu- 
factures high-grade mocassins and 
mow employs about 60 workers. It 
is paying for the entire cost of the 
program. 


@ Lincoln Shoe Machinery Corp. has 
moved from 166 Essex St., Boston, 
to 519 Washington St., Lynn. 


@ An Eastern Massachusetts shoe 
firm is reported interested in mov- 
ing to the former Gale Shoe Mfg. Co. 
plant in North Adams. Representa- 
tives of the firm have talked with 
former Gale employes and labor and 


civic officials concerning rental adjust- 
ments to absorb moving costs. The 
concern presently manufactures wom- 
en’s shoes and employs about 500. 


@ Joseph M. Herman Shoe Co., Mil- 
ford, is re-arranging its schedule of 
working hours because of lack of 
orders. Some employes will be laid 
off for 10 days. About 300 workers 
are employed by the firm which manu- 
factures men’s Goodyear welt dress 
and work shoes. 


@ Phillips-Premier Corp., Boston, is 
presenting a new shoe fabric called 
Madar-ette, a Madagascar Raffia-type 
substitute. The fabric is made to 
look like genuine Madagascar raffia 
by an uneven weave, resists cracking 
and is washable with soap and water. 
The firm is distributing Madar-ette 
in many colors and has opened an 
advertising campaign on the new 
fabric. 


@ Tye Shoe Co. has moved to larger 
quarters at 98 Pheonix Row, Haver- 
hill, and will expand its production 
of high style novelty shoes from 30 
to 50 cases daily. The company em- 
phasizes high platforms. 


@ Dainty Maid Shoe Co., Haverhill, 
has begun production on a line of 
genuine alligator shoes to retail be- 
tween $15 and $20. Most of the line 
carries high platforms. 


@ James E. Wall, president of Wall- 
Streeter Shoe Co., North Adams, has 
been awarded the 1949 civic award by 
the North Adams Aerie of Eagles 
for outstanding service in his com- 
munity. 


Maine 


@ The rumor that the Pittsfield plant 
of the Medwed Footwear Co. has been 
sold was refuted by the owner, P. E. 
Medwed, of Bangor. The plant employs 
about 300, specializes in production of 
camp moccasins and loafer-type shoes. 
Medwed operates a similar plant in 
Skowhegan. 

@ Belfast Shoe Co., Belfast, has sub- 
mitted incorporation papers to Waldo 
County. Hyman Miller is listed as 
president and Alexander Goldstein, 
treasurer. Papers listed 150,000 shares 
each of capital and common stock, 
each selling for $100. 

@ Koss Shoe Co., Auburn, is suing 
Wing’s Express for $238, alleging 
that the express firm failed to deliver 


goods consigned by Premier Shoe 
Goods Co., Lynn, Mass. 


@ Bryn Mawr Belts, Inc., belt manu- 
facturers in New York, is reported to 
have filed a voluntary petition in 
bankruptcy. 


@ Principals of Elias Bros., recently 
liquidated New York City shoe firm, 
are reported planning to open a 
smaller plant to manufacture between 
500-600 pairs of California type 
casuals daily. 


@ Brevitt Shoes, Ltd., has reduced 
its fall prices from $1 to $1.50 per 
pair and added 60 patterns, accord- 
ing to Porteous Associates, the firm’s 
merchandising and publicity consul- 
tant in the U. S. Retail prices last 
fall were listed at $19.75. 


@ Faultless Fabrics Corp., has been 
incorporated in New York City as a 
fabric converting firm to service the 
shoe and slipper industry. Irving 
Amsterdam and Joseph Rothstein are 
operating the firm incorporated at 
$50,000. 


@ A_ creditors’ committee of M. 
Radeschi Shoes, Inc., New York City 
women’s shoes manufacturers, have 
agreed to recommend a 25 percent 
cash settlement offer. Liabilities are 
reported at approximately $51,000 and 
assets about $30,000. 

@ Strom Footwear, Inc., New York 
City, has listed liabilities of $35,316 
and assets of $6,767 in its voluntary 
bankruptcy petition. The firm is of- 
fering a settlement to creditors of 
20 percent, with 10 percent in cash, 
five percent in six months, and five 
percent in 12 months. 


New Hampshire 


@ C & S Wood Heel Co., was recently 
opened by Hyman and Robert Silver- 
man in Plaistow. The brothers also 
own the Hy-Ann Wood Heel Co., a 
Haverhill, Mass. finishing firm. Heels 
turned in the new plant will be cov- 
ered in the Haverhill plant. 


@ Lunder Shoe Corp., Dover, plans 
to expand production with the addi- 
tion of at least 50 workers. Michael 
Lunder has denied rumors that the 
plant will shut down and announced 
that both the Park St. and Grove 
St. plants are planning expansion. 
The firm now employs about 265 
workers in the manufacture of wo- 
men’s novelty shoes. 
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New York 

@ The acting governor of New York, 
Joe R. Hanley, proclaimed the week 
of May 15-21 as New York State 
Glove Week in honor of the five-day 
trade exposition held in Gloversville. 
The celebration marks the 200th anni- 
versary of the glove industry there 
which was started by Sir William 
Johnson, British Indian agent in that 
area. About 80 exhibitors had booths 
in a display sponsored jointly by the 
Natonal Assn. of Leather Glove Mfrs. 
and the local labor unions. The ex- 
hibits showed the processing of gloves 
from the raw material to the finished 
product. 


Washington, D. C. 

@ Dividend payments by textile and 
leather corporations in the first quar- 
ter of 1949 were about 13 percent 
below a year ago, the Commerce 
Dept. reports. The two groups lumped 
together were listed as paying $40, 
300,000 as against $46,100,000 for the 
corresponding quarter of 1948. 


@ The leather and leather products 
manufacturing industry now has 
5,307 plants, 384,000 employes, and 
annual payrolls (1947) of more than 
$874,000,000, according to a_prelim- 
inary announcement by the Census 
Bureau. The “value added by manu- 
facture” was given at $1,485,000,000. 
Campared with 1939 there were 3,505 
plants, 327,000 workers, and 583,- 
600,000 in manufacturing value. 


@ Shoe sales in chain stores and 
mail-order houses for March dropped 
about three precent from February, 
the Commerce Dept. reports. The 
March total was $59,000,000 as com- 
pared to $78,000,000 a year ago. 


Missouri 


@ International Shoe Co. has closed 
a number of its factories from two 
to several weeks for vacation and in- 
ventory purposes. Listed are the 
Olney, Chester and Mount Vernon, 
Illinois, plants, and the Dexter, Her- 
mann and St. Charles plants in Mis- 
souri. 


@ International Shoe Company’s new 
plant nearing completion at St. James, 
Mo., will take the place of the Chester, 
Mo., sole cutting unit, the latter no 
longer suitable. The Chester unit 
will be used as a warehouse. 


e e 
Wisconsin 
@ The Tanners Production Club of 
Wisconsin will close its 1948-1949 
season on June 3, with a meeting in 
Milwaukee. Irving R. Glass of the 
Tanners Council will speak on “Eco- 
nomic Problems Confronting The 
Tanning Industry Today.” 


@ A fire at the Wisconsin Leather 
Co., Milwaukee, caused damage esti- 
mated at $13,000, of which $8000 was 
in damaged leather. Cause is unde- 
termined. 


Rhode Island 

@ The Precision Tool & Die Works, 
Inc., 3-32 Spring Street, Providence, 
has changed its name to Precision 
Buckles, Inc. They are makers of 
the trade-named Precision Shoe 
Buckles. 
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MASTER CRAFTSMEN 421 IN RUBBER: COMPOSITION -CORK PRODUCTS 


SOL-TEX 


You can have it in oak, black and brown, and in all irons. A 
composition soling material that works perfectly in produc- 
tion and wears wonderfully on the shoe. SOL-TEX is easily 
stitched or cemented, cuts cleanly and re- 

tains a perfect edge. Comes in sheets 36" 

x 36". Samples gladly submitted upon 

request 
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 PIEIRSONNIEIL 


4S. L. Say has been named district 
sales manager for Mishawaka Rubber 
and Woolen Mfg. Co., Mishawaka, 
Ind. Say has been with the firm for 
four years, will cover Missouri, IIli- 
nois, Indiana and parts of Kentucky 
and Ohio. 


4 Ray Grady, former sales manager 
of the Louis Shoe Co., Amesbury, has 
given up that firm’s line of novelty 
shoes and will carry only the line of 
Wise Shoe Co., Exeter, N. H. Edward 
H. Brenner, president of Louis Shoe 
Co., will handle the line. 


4 James E. Wall, Wall Shoe Co., 
North Adams, Mass., was given that 
city’s award for outstanding service 
to his home community during the 
past year. Mr. Wall has long been 
active in civic affairs. 


4 Forrest P. Gates, Jr., president of 
Gates-Mills, Inc., Johnstown, N. Y., 
glove manufacturers, has been ap- 
pointed chairman of a committee to 
publicize the glove industry in Fulton 
county and increase the sale of leath- 
er gloves. 


4 Albert H. Clem has been appointed 
sales manager of the Special Chem- 
icals Division of Pennsylvania Salt 
Mfg. Co. 


4 Paul Simons, president of Simons 
Hide & Skin Corp. and of the Boston 


Hide & Skin Brokers Assn., has been 
named co-chairman of the North- 
eastern Region, National Conference 
of Christians and Jews. Mr. Simons 
has long been active in community 
and educational affairs since coming 
to Boston in 1930. 


4 American Cyanamid Co., Newark, 
announce the following changes: F. 
P. Zipf, appointed works manager, 
succeeding K. M. Sieg; Dr. James R. 
Dudley appointes) as supervisor of 
the New Product Development de- 
partment; John D. McPherson ap- 
pointed supervisor of market re- 
search activities. 


4 Charles Irving Porter, salesman 
for Viko Shoe Co., Worcester, Mass., 
for the past 25 years, is now going in- 
to retirement. He formerly sold shoes 
for Wm. Porter & Son, Lynn. He has 
been in the shoe industry since 1905. 


4 Stanley Harris is now selling for 
Mitche!l Shoe Co., Kennebunk, Me. 
He was sales representative for Belco 
Shoe Co., Lynn, for about a year and 
a half. 


4 Phillip English, longtime salesman 
for French, Shriner & Urner Mfg. 
Co., recently retired from active busi- 
ness. He formerly manufactured 
shoes, and after that covered the 
midwest for Crossett Shoe Co. For 
the past 15 years he has sold shoes 
throughout the southeast for French, 
Shriner & Urner. 

4 J. R. Matlock of Monsanto Chem- 
ical Co., has been elected president of 
the St. Louis Chapter, Tax Execu- 
tives Institute, Ine. 


4 Robert L. Jordan, retired branch 
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Pull Last 


manager of the Roberts, Johnson & 
Rand Shoe Co., has been elected 
chairman of the board of the Guar- 
anty Trust Co. of Missouri. 


4 The Bernie Shoe Co., St. Louis, 
has announced the appointment of 
Joe Foley as sales representative in 
the territory east of the Mississippi, 
excepting New York and New Eng- 
land. 


4 Dr. Hal G. Johnson has been ap- 
pointed assistant director of the de- 
velopment department of Monsanto 
Chemical Co. in St. Louis. He suc- 
ceeds W. Kenneth Menke who has 
been appointed assistant general man- 
ager of sales for the Merrimac Di- 
vision in Boston. Both appointments 
are effective June 1. 


4 Gregory & Read, Lynn shoe manu- 
facturers, have announced the ap- 
pointment of Nat. Cooperman, former- 
ly of Fairbend Shoe Co., Lynn, and 
Earl Haney who was with James Shoe 
Co., Milwaukee. Cooperman will be 
sales representative in Ohio, West 
Virginia, Kentucky and Western Pa., 
while Haney will be located in the 
midwest. 


4 Herbert Lape, Jr., president of 
Julian & Kokenge Co., Ohio, has been 
named a member of the sales com- 
mittee which is planning a Made-In- 
Columbus exposition in which all of 
the city’s 739 manufacturers have 
been asked to exhibit, July 17-24. 


4 L. V. Bowersox, formerly salesman 
for the Florsheim Shoe Co., has joined 
the selling staff of Selby Shoe Co., 
Portsmouth, Ohio. He succeeds H. A. 
Brachman, who has resigned. 
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MI AIRIKGE TS 


Leather market shows signs of 
life. Slightly better demand for 
sole and offal. Sides move in sub- 
stantial quantities. Suedes more 
active. 


New York Markets 


Ihe situation is about unchanged on 
upper leather as buyers continue to 
press for lower prices and tanners do 
businesS when they can get the leather 
to the buyers at the right prices and 
for immediate shipment. Usual run of 
vood tannage side upper leather lists 
around 44-42-38¢ with = sales taking 
place but according to many reports 
a very good volume of business has 
vcen done from 28 to 35¢ to the cheap 
shoe trade as price is a big factor today 
Kips run 55-59¢ and down depending 
on the tannage and some business was 
‘ported done at 54c¢ on kips. Extremes 

» selling from 49 to 53c¢ and down 
again as to tannage, ete. and business 
veing effected within the range. Most 
tanners report making sales but they 
are spotty with much argument as to 
price and most always for immediate 

‘livery 

\ccording to Many reports most of 
the business on in suede kid today is 
trom 48-50¢ and down with some sales 
reported as low as 24-25c. Better tan 
nages are not in much demand here 
and are hard to sell as the emphasis 

on low priced leather. Suede list 


prices range 82-77-60-45-35 on some of 


THIS 
WEEK 


95-1.15 


KIND OF LEATHER 


CALF (Men's HM) 
CALF (Women's) 80-1.02 
CALF SUEDE .00-1.20 
KID (Black Glazed) 50-75 
KID SUEDE 50-75 
PATENT (Extreme) 48-56 
SHEEP (Russet Linings) 18-22 
KIPS (Corrected) 53-58 
EXTREMES (Corrected) 43-51 
WORK ELK (Corrected) 44.48 
SOLE (Light Bends) 61-63 
BELLIES 32-35 
SHOULDERS (Dble Rgh.) 49-54 
SPLITS (Lt. Suede) 37-43 
SPLITS (Finished Linings) 20-23 
SPLITS (Gussets) 18-19 
WELTING (!/. x /g) 8\/, 
LIGHT NATIVE COWS 25-26 


the better tannages Lining leather 
both suede and grain are reported not 
moving well at all. List prices are 
unchanged here and the standard colors 
range 50-45-40-35c with pastel shades 
quoted about 2c above this 

Business in sheepskin leather is still 
reported poor both for lining purposes 
and garments. Vegetable tanned list 
prices remain quoted at 22-20-18¢ with 
the chrome tanned listed 28-26-22¢ but 
under today’s conditions tanners are 
willing to talk business at under these 
prices and sales have been reported 
but details withheld as to quality, ete 
Garment suede sheepskin is in poor 
demand. Good tannages are listed at 
25-23-2le but it is known that lesser 
tannages have been sold as low at 
14-l2c and not much volume at that 
Regular garment sheepskin is also 
very slow moving and while good tan 
nages are listed 22-20-18¢ and some 
higher l6e and even lower has been 
heard sold tor less desirable tannages 
Chere is no life to sheepskin and much 
price resistance felt 

Manufacturers of flexible bends say 
they have enough business to keep 
themselves comfortably sold as the sup- 
ply of splits is still light and they have 
trouble getting enough However, in 
this connection it is reported that the 
future is a little brighter as deep buffs 
are beginning to back up which means 
mere splits will find their way into 
tlexible bends. Prices on flexible bends 
are on the No. 1's, 36c for the 4-5 iron, 
39¢ for the 5-6 iron and 44c¢ for the 


MONTH YEAR 1948 
AGO AGO HIGH 


95-1.15 00-1.15 30-1.48 
80-1.05 00-1.10  1.40-1.48 
1.00-1.20 00-1.35 45-1.90 
50-75 60-85 70-90 
50-75 60-85 70-90 
48-56 56-66 76-82 
18-22 19-22 23-25 
53-58 60-64 70-75 
45-51 52-55 60-65 
44-48 49-52 56-60 
61-63 80-83 90-95 
32-35 38-40 44-47 
49-54 64-66 77-80 
37-43 38-42 41-45 
20-23 22-24 27 
18-19 20-21 21-22 
8i/4 9 I-11 
241/,-25 30-31 33 


All prices quoted are the range on best selection of standard tannages 


using quality rawstock. 
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EBE! 


SOLE LEATHER 


Eberle quality-control meth- 
ods make the difference. The 
consistent uniformity proves 
there's no substitute for genu- 
ine TIOGA OAK sole leather. 
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KORN LEATHER COMPANY 


TANNERS OF 
Spli 
FOR EVERY PURPOSE 


Side Leather 


MEN'S AND WOMEN'S 
IN THE POPULAR PRICED RANGE 


PEABODY, MASS., U. S. A. 





6-7 iron with 2c down for the 2’s and 
3's. Cut soles are said moving well 
with prices well maintained. 

Business in patent continues slow 
and tanners find sticking to list prices 
difficult. Good tannages of large spread 
patent leather are 38-40c and down but 
sales have been reported under that, 
in fact, a recent sale was reported down 
to 3le for the so called “A” grade 
large spread leather However, this 
sale has not been fully confirmed but 
on the other hand, neither has it been 
denied 

Sole tanners report a= little more 
activity this week and while interest 
is far from broad and buying kept 
closely to “as needed” some. slight 
strengthening in prices was noted 
Light bends selling 59-60c, mediums 
60-6le and heavies 61-62 Cow bellies 
have sold 30-3le and while steers sold 
32-33¢ some tanners report no difhiculty 
in getting 34c for good tannages. Single 
shoulders, heads on, are still mixed with 
very good runs quoted 43-44c while 
others have sold down in the 30's 
However, a fair volume of very good 
tannages of single shoulders have sold 
at 44ce according to an important tan 
ner. Double rough shoulders are stull 
holding around 54-55« 


Sole Leather 


Boston tanners report better imterest 
in sole leather. Prices hold firm. Light 
and heavy bends get best play. Mediums 
neglected Up to about 63c asked for 
lights with a few sales at 62c. Heavies 
bring up to 62c, mediums usually 38 to 
o0c. Tanners would like to see an ort 
derly downward readjustment in sefe 
leather prices but strong hide markets 
defeat this. Reasons behind the slight 
increase in demand for sole leather are 
simple: there is ao slight) increase in 
shoe factory activity 

Light Bends: 61-636 

Medium Bends: 58-61« 

Heavy Bends: 59-62 


Sole leather tanners in Philade Iphia 
report the | situation remains; un- 
changed, and they still have to go 
after orders. Vhiladelphia tanners can 
not understand why hides just) sold 
higher in Chicago since business does 
not Warrant paying these higher 
prices. It is understood here that the 
hides were bought by tanners, not 
speculators Fanners cannot increase 
their prices here, although the higher 
prices will reflect on them. In- spite 
of a good Easter business shoe stores 
have not placed expected orders, and 
some shoe factories have closed down 
Phere is some business, however, in 
factory leather Fanners report nice 
business in factory bends, and shoul 


ders 


Sole Leather Offal 


“A fairly good week.” say Boston tat 
ners and dealers. Prices firm tor most 
types of offal. Belles get tair business 
vith up to 34ce asked for best steers 
Single shoulders find quite a tew new 
friends and up to 43e paid tor lights with 
d4c asked) tor some Double = rough 
shoulders priced all over the lot Some 
caretully selected lots priced é F&c but 
bulk of trading done at 54c and down 
\ few car loads of heads reported sold 
at firm prices. Shanks spotty 

Bellies: Steers 32-34e; Cows 30-32¢ 
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Single shoulders, heads on: Light 41- 
44; Heavy 37-39 

Double rough shoulders; 47-54c 

Heads: 16-18c 

Fore Shanks: 18-24c 

Hind Shanks: 22-27 


Welting 


Boston manufacturers report better de 
mand for regular Goodyear welting with 
prices firm. Buyers continue to hammer 
tor lower prices but most welting men 
ask 81% for ‘2 by % inch stock. Specialty 
welting continues the standby tor dress- 
ing up men’s shoe and most lines carry 
much of this type of welting. Synthetic 
welting holds a good share of market in 
low priced welts, stitchdowns and pre 
welts 


Calf Leather 


Boston tanners report little rush but 
steady volume of small sales. Women’s 
weights, previously weak in price, firmed 
this week. Black the big number with 
browns fair to good. Blue widely sam 
pled and some business taking place 
Green and red slower. Men's top grades 
keep sold up; middle grades and lighter 
weights slow; low grades get fair at 
tention. Overall skin supply still far 
from enough to indicate any appreciable 
price drop in near future 

Men's weights: B $1.10-1.15; C $1.05 
1.07; D 85-99¢: XN 75-95c: NN 6c 
Women’s weights: B 88&8c-$1.02; C 8&3 
97c: D 78-89¢; NX o8-8le: NZ 35-05 

Suede: $1.10-1.20; $1.03-1L10: 90-93¢ 


Kid Leathers 


Philadelphia kid leather tanners re- 
port no shift in the market. Condi- 
tions are not very good. There has 
been some loosening up of goatskin 
prices in the rawskin market, but not 
enough to change the situation 

Suede is still selling best in black 
There is not much activity in colors 
rior to the March leather show, tan- 
ners had anticipated colors for fall, 
but it has developed that the only real 
interest shown by manutacturers is 
black although there is some brown 
and dark green being produced. There 
is not much white being worked on 
now 

In glazed the big color remains 
black There 1s some. interest in 
brown. For a while there was a slight 
revival in crushed, but the interest 
seems to have died down There are 
few customers for slipper kid this 
season. The main color is brown and 
at this time there is demand for vari- 
ation in shades of this color 

Linings are not going well. Sheep 
lining is competing, and substitutes 
used during the war are still making 
a dent. However, high grade manu- 
facturers are still buying kid linings 

The prices of the kid leathers are 
so variable that it is difficult to know 
trom day to day what they will be 

The Boston kid market continues one 
sided; suedes active, glazed quiet Even 
suede activity, however, is) within re 
strained limits. Buyers place small or 
ders often instead of estimated season's 
requirements. Black tar in lead with 
brown and moderate amount of blue 
moving. White suede sales now” re 
stricted to fill-in orders. Tanners of best 
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In the Beautiful 


MOJAVE DESERT 


CALIFORNIA 


@ The Dude Ranch Capital 


of America 


@ In Beautiful Apple Valley 
and Lucerne Valley 


@ 15 Ranches to Choose From 


@ Most Ideal All Year 
Climate — No F 


Permanent Sun Tan. informality. 
@ Everything Free Any Day the 


Sun Does Not Shine 
FUN + SUN - RIDING 
SWIMMING - DANCING 


_ Reservations ie 
= literature, write: — 

Geo. McCarthy, Manager 
MAC DUDE RANCH 
Victorville P.O., Calif. 








: Kip, Extremes, & Side Leathers 
—OMURRAY LEATHER CO... 














whites had 1 


good 
suffered 
very best, $0 


downward to below 5c tor 


bat so-so tan 
prices started at 
for good tannages, 


sCason 
nages Suede 
Ole for 
ind went 
reject grades sulk 
50 to 75¢ 
range but price 
stimulate interest 
well in grades between 25 and 3¢¢ 
that figure small Sampling of 
crushed noted early to 
gauge probable popularity of ths leather 


of buying done nu 
sales 


otten 


range. Glazed bulk 


same concessions 
Linings de 


Above 


} 
made to 


activity 


by some: too 


LEATHERS 


NEWARK,N.J 


Patent Leather 


tanners loath 
ing prices of patent 
much  horse-trading 
still far below production. 
some tanners gambling = on 
quickening of demand 
co bulk of buying 


Postor 
Each sale 
Overall 


though makers 


ligh grade novelties buy small lots regu 
quotations 


Following prices are 
selling prices known 
and sellers 


larly 
Actual 


buyers 


only 


Complete Line of 


BRUSHED LEATHERS 


IN ALL POPULAR COLORS 


to disclose sell 
entails 
demand 
Apparently 

eventual 
Sitchdown makers 





PRINTZ 
LEATHER 
COMPANY 


ALUM LAMBS GOAT and 


Whites 


CABRETTA CHROME LAMBS 


For All Requirements 


CONTRACT TANNERS OF: 


2139 E. HUNTINGDON ST. S| 


BLACK SUEDE KID 
BLACK GLAZED KID 
LINING KID 
PHILADELPHIA 25, PA. 


NCE 1884 











EASTERN TANNERIES LIMITED, 


CAWNPORE (INDIA) 


Manufacturers of 


SOLE, 


HARNESS AND CHROME LEATHER 











Kips: A 65-79; B 65-79; 64-74; C 62- 
69: 1) 58-64 

Extremes: B 60-66; ¢ 
XN 48-51; XN 41-45 

Large: C 40-44; D 38-42: X 36-40; 
A doar 


37-61; D 52-56; 


Sheep Leathers 


Boston tanners happier thi 
week. Improvements in demand not 
cical but enough to add joy to life. Rus 
linings sell best in grades be 
tween 12 and l6c, bring up to 22e¢ for 
boot linings. Colored vegetable linings 
bring 23c down; hat sweat 26¢ down 
Best chrome linings quoted at 28 but 
few sales made at above 26c. Garment 
suede gets slight increase in business but 
not enough to. satisfy. Garment grains 
still very quiet 

Russet linings 

Colored vegetable 

£7, “Tx 

Hat sweat: 26, 24, 22, 20c 

Chrome linings; 28, 26, 24, 2 

Garment suede: 25, 23, 21 


Garment grains: 22, 20, 


Side Leathers 


Boston tanners report) mixed 
tions. Best tannages do fairly well. very 
cheap tannages get slight increase in 1: 
terest. in-between tannages still need or 
ders badly. Aniline type sides and ex 
tremes hold up well. Though standard 
tannage corrected extremes bring about 
Sle and down, specialties bring up to 
about 55c. Work elk continuous in mod 
erate demand. Some interest in grains 
of scotch and pebble types 

Heavy Aniline Extremes: B 54-48; C 

50-52: ID 45-48: X 40-42 
B 54-58: € 


shee; 


set shoe 


22; 20,. 18; - 16,12. 10e 
linings: 23, 21, 19, 


cone. 


Corrected Kips: 52-56; D 
50-53; X 44-46 

Corrected Extremes: 
41-47; 38-41 

Corrected Large: 43-47: 
35-39 


Work Elk 


45-51; 
41-45; ; 


44-49; 42-47: 40-45; ; 


Belting Leathers 


Belting leather tanners say that 
there is decided activity in waist belt 
ing and specialties. Prices are un- 
changed despite the fact that hides 
have Shoulders are in good 
demand in medium weights, and slow 
in heavy weights. Bellies are selling 
well Heads are not selling 

Curriers report waist belting doing 
well, but factory belting is bad. Prices 
remain. firm and been the same 
for the past few 


xone up 


have 
weeks 


Glove Leathers 


Midwestern activity is moderate. The 
price situation held steady during the 
week Most tanners are quoting LM 
weights at 19¢, 1&e and 17¢ for grades 
No. 1, 2, and 3, respectively. The market, 
so far in the second quarter, has shown 
he improvement over the first) quarter, 
and is considerably behind that of | the 
second quarter in 1948 

The reluctance of Gloversville buy- 
ers to step into the raw skin markets 
will undoubtedly result in) a searcity 
of fine gloye leather for this fall's 
trade At this point, tanneries should 
be running at 100° percent capacity 
in order to take care of a normal busi 
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‘ss. Twenty percent is nearer the 
mark and no prospects of an increase 
within the next thirty days 
Because of the scarcity of sales, it 
impossible to keep track of leather 
rices. Price cutting is the rule when 
yuver can be located. Domestic pig 
grade is selling at I5c. It is re 
rted that deerskin prices are off but 


actual sales cannot be traced Low 


grades of all types are on a bargain 
ing basis 
One glove manufacturer is starting 
ip this week with a full crew. It is 
tirst break for the good in a very 


bad condition 


Garment Leathers 


Certain garment leather selections in 
the Midwest are quoted from 2 to 4e 
lower. New = prices on men’s garment 
suede ranges from 25 down to 23c, grain 
garment from 22, 20, down to 18c, and 
high colors in grain garment at 26c and 
down. Some price resistance encountered 
in top selections, with lower grades mov 
ing more frequently. Business still con 
sidered as extremely slow, however. In 
the horsehide leather market, tanners ex 
press mixed opinion. Some report: mar 
ket slow, while others enjoying fairly 
good buisness. Prices, meanwhile, are 
quoted unchanged at 40, 38, 3@ and 34c 


Harness Leathers 
There is not too much pep reported 
Orders are not abundant, and are usually 


small in quantities. However, tanners 
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continue to quote steady prices. A grade 
is figured at 73c, B grade at 0%c, C grade 
at 65¢ and D grade at 6le. Backs are 
normally lle per pound — additional 
Heavy leather continues to sell fre 


quently on application only 


° 
Splits 

setter call tor splits this week 
hold) firm. Suede, of course, the big 
number with black accounting for most 
brown getting about 10 


Prices 


business done ; 
percent. Linings usually bring 22c and 
down; some ask a cent or two more 
Work shoe gets strong call with about 
29¢ the usual price paid. Some lines ask 
up to 33c for H weight. Retan sole 
splits get small amount of business at 
30-40c, depending upon weight and trim 
Better call noted for gussets 
Light suede: 36-43: 34-41; 32-38 
Suede heavy: 44-47; 42-44; 39-41 
Retan Sole: 40, 38, 35, 33, 30 
Finished Linings: 18-20; 20-23; 22-25 


Bag, Case and Strap 


For the second consecutive week, tat 
ners are holding prices the same. Since 
the last decline, which was 2c, business 
has not improved as much as anticipated 
Most demand is reported to be on the 
lower quality material. These lower 
grades are being bought up tor emboss 
ing purposes, for which the lower qual 
ity material is primarily used 

2 ounce case . b, 43, 
2', ounce case 

3', ounce strap . 

4 ounce strap 

5 ounce strap . 


TANNING 
WMaterials 


Prices Firm 


Wattle bark was in better demand 
this week while myrabalans were offered 
freely but with no buyers. There were 
also adequate offerings of valonia but 
a very limited number of takers. Prices 
held firm and no changes were noted 
over the quotations that have prevailed 
tor a number of weeks 


Sales of quebracho extract were mod 
erate and an improvement in the demand 
for wattle bark extract was seen this 
past week. Extract prices were un 
changed, and tanners’ purchases con 
tinued on an “as needed” basis 


The tanning oils market displayed no 
changes of any considerable importance 
and demand was more or less routine 
with prices easy on some items. The de- 
velopment of a firmer undertone in the 
tallow and grease market was noted 


+ 


@ Merrimack Shoe Mfg. Co., Man- 
chester, recently opened a Boston sales 
office at 210 Lincoln St. James J. 
Molloy, owner, and Richard Levy, 
sales manager, are showing the com- 
pany’s Nomad line of shoes. 


FIRST QUALITY 


Many manufacturers who carefully guard their built-up prestige 
insure the superior quality of their products by using THIELE 
LEATHERS, because they have entire confidence in Thiele's set 
se of uniformly-high standard quality through every phase of 


anning. 


@ SPORTING GOODS and GLOVE LEATHERS © 
GARMENT @ HORSE @ COW BELLIES @ DEERSKINS © SPLITS 


Also Contract Work 


mM TANNI 


127 N. 27th St., Milwaukee 8, Wis. 


TON 
MILWAUKEE ites 





Since 1888 


Specialty Leathers 
Side — Horse 
Well known Tannages 
aa. 74206: 
ANILETTE 
ROSS-ETTE 
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A.H. Ross & Sons (Co 


Chicago 272, Illinois 


NEWYORK 


VL mae 
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_ FORMULAS 
~ EET LINCO PRODUCTS 


~ HELP YOU MAKE. BETTER 
LEATHERS AT LOWER cosT” 


L. 

H. 
LINCOLN 
and 
SON 
INC. 


COUDERSPORT 
PENNSYLVANIA 


BATES 
LEATHER FILLERS 


SOLE LEATHER 
FINISHES 


SPONGING AND 
WASHING COMPOUNDS 


TANNERS SUGAR 
ANO LIME 


COLLOIDAL CLAYS 
CHEMICALS 
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A 
N 
E 
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LABOR NEWS 


The A. C. Lawrence Leather Co. 
has granted a five-cent hourly in- 
crease and an additional paid holiday 
in a ‘new contract signed with the 
A. C. Lawrence Leather Workers 
Union. The new contract expires 
May, 1950. The company claims to 
be the only one in the Peabody area 
that gives seven paid holidays and 
a three weeks’ paid vacation the lat- 
ter granted to employes with 20 or 
more years of service. 





+ 

Burk Brothers, Philadelphia kid 
tanners, granted a five-cent hourly 
wage increase retroactive to March 
31, in a new nine-month contract ne- 
gotiated with the local of the Inter- 
national Fur & Leather Workers 
Union, CIO on May 16. The strike 
which had earlier been voted by the 
union was thus averted. 


Workers at both the Stoughton 
and Chelsea, Mass., plants of the Pan- 
ther- Panco Rubber Co., manufactur- 
ers of rubber soles and heels, went 
on strike when their demands for a 
25-cent hourly increase was turned 
down by the company. About 875 
workers, members of the United Rub- 
ber Workers Unien, Local 209, went 
off the job. A pension plan and sever- 
ance pay is also demanded by the 
union. 

---$- 

The United Shoe Workers of Ameri- 
ca CIO has, after two years, decided 
to close down its Brockton office. Dur- 
ing the two-year period the CIO union 
failed appreciably to break the hold 
of the local BASC, AFL. The USWA 
now represents only the Victory Shoe 
Co., with about 90 workers, as against 
the approximate 6,000 shoe and cut 
sole workers in the Brockton area. 


+ 
A five cent hourly increase was 
granted 508 workers at the American 
Hide and Leather Co., Lawrence, 
Mass., in a new contract with the In- 
ternational Fur & Leather Workers 
Union, CIO. The agreement also pro- 
vides for an additional paid holiday, 
totalling seven a year. 
+ 


In a NLRB-directed election on the 
matter of a union security shop at the 
Strathmore Shoe Co., Brockton, 
Mass., the Brotherhood of Shoe and 
Allied Craftsmen won 46 of the 48 
votes cast. The two opposing votes 
advocated no union. 


“ + 
International Shoe Co. employes at 
the Jackson, Ill., plant voted 186 to 
144 against affiliating with the United 
Shoe Workers of America, CIO. This 
was the third and largest such elec- 
tion held at this plant. 


. + 

The Vandalia, Mo., plant of the In- 
ternational Shoe Co. was ordered by 
the NLRB to hold elections soon to 
determine a bargaining agent. Claim- 
ants to the right to represent the 
workers are the Boot & Shoe Work- 
ers Union AFL, and United Shoe 
Workers of America CIO. The com- 
pany claimed that because the Van- 
dalia plant was still new in operation 
and incomplete in employment, elec- 
tions should not yet be held. 


Hutt 
© SPRUCE EXTRACT 
UII 
© POWDERED SUPER SPRUCE 
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ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
560 Fifth Avenue 
New York, N. Y. 


OPERATING PLANT AT 


Erie, Pa. 

















T# only suc- 
cessful press 
that prepares Sole 
Leather for drum 
tanning, extract- 
ing and oiling. 


Also prepares 
WRINGER both bark and 
chrome tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 
Olean, New York 

















PUMPS 


@ Have been meeting the special 
requirements of the Tannery since 
1859 . . Write for Bulletin TP-629. 


TABER PUMP CO. 
(Est. 1859) 
300 Elm Street Buffalo, N. Y. 
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HUNIDIES ad SKINS 


Packer markets dull, prices 
stronger. Offerings limited. Small 
packer and country markets firm- 
er. Kipskin and calfskin markets 
generally quiet. 


Packer Hides 


Slim business in this market, but price 
advances were noted Tanners were 
quiet, prefering to sit back and let a few 
specialty buyers do the business. Sellers, 
having little to offer, took the same at 
titude and did not push the sale of any 
thing except when a buyer would make 
a good bid 

In cows the only trading consisted 
car of branded cows by an out 
19!.¢, up c, and two 
small lots of heavy cows, also by out 
sellers, one car of Milwaukee pro 
duction at 21!2, and another very small 
lot at 22c, and one “Big Four” car ot 
St. Paul light grubbing cows at 23! 
up le from previous business 

Steer business included 4,200 light na 
tive steers at 24c, May salting, up le, 
plus two cars of extreme light native 
steers, about 3,300, one car of February 
forward hides at 28c, and the other car 
ot May hides at 29c, the latter up '2x« 
Pwo cars of heavy Texas sold, 
hoth at 19¢, up !oc¢ 

There was an order in the market 
from the Army for about 35.000 to 60,000 
hides this week for shipment to Japan 
which sellers were to bid on by May 
23 Bids will be opened by May 26 
Light steers and extreme light steers are 
wanted, and a few light native cows, for 
the most part. This business could have 
very strong effects on the market. de 
pending upon where the hides come from 
It they are all taken from Chicago sell 
ers, the price structure may be sharply 
higher 


Small Packer Hides 


The changes in the market have been 
few and far between, but some have been 
noted. Generally, there was a ‘2c ad 
vance in this market over the previous 
week, with all selections sharing in the 
advance except for some of the ex 
tremely light hides, which tailed to re 
spond However, the real change in the 
market was not so much a willingness on 
the part of tanners to pay higher money, 
but the fact that a few more tanners were 
willing to buy at the established market 
level 

Prices are figured in a range of 18!. 
to 19'4¢ selected for 48/30 lb. average 
Midwestern small packer allweight na 
tive steers and cows, depending upon 
quality Lighter hides are figured 
higher, with some lots, around 42. Ibs 
average, figured up to 25c selected, with 
offering prices higher lighter 
hides bring the best around in the South 
western area 


of one 
side packer at 


side 


steers 


Chose 


Packer Calfskins 


The packer market this week has been 
very quiet. There isn't much being of- 
fered which keeps the market rather in- 
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active. The pulse of the market seems 
to indicate a steady position, but nothing 
much better. There is an order in the 
market from the Army for a quantity of 
skins to be shipped to Japan. From pre 
liminary intormation, it appears that 
about 10,000 skins will be taken. Opin 
ions are that this purchase will 
little effect on the market 

Packer Northern calfskins, new trim 
are quoted at $9.00 for 12 to 17's, and 
9'4-15 Ibs., with lights, under 9 Ibs. 
figured at 60c. Packer Riverpoint heavy 
figured at 57!oc, the lights at 33¢ 


have 


les are 


New York trimmed packer calfskins 
are figured at $3.50 for 3 to 4's, $4.00 for 
4 to S's, $4.50 for 5 to 7's, $5.25 for 7 
to 9's, and $8.00 for 9 to 12's 


Packer Kipskins 


Quietness has held this market down 
all week. Nothing has been offered, and 
although tanners are not breaking down 
any there is some interest around, 
Packer skins are quoted unchanged trom 
the last quotations of 45¢ for Northern 
and Riverpoint native kipskins, with 
straight Northern premium-point pro 
duction skins figured at 47¢. Northern 
overweights are feured at 40c 

New York trimmed packer 
are quoted at $9.00 for 12 to 


$9.50 for 17's and up 


doors, 


kipskins 


17's. and 


QUOTATIONS 


Present 

Native -20', 
Ex. light native steers 
Light native 
Heavy native cows 
Native bulls ; 
Heavy Texas steers 
Light Texas steers 
Ex. light Texas steers 
Butt branded steers 
Colorade steers 
Branded cows 
Branded bulls 
Packer calfskins 
Chieago city calfskins 
Packer kipskins 
Chicago city kipskins 

*New trim basis. 


steers 


cows 


Week Ago Month Ago Year Ago 


18-23 
29 
2414-25 
181.,-19% 
15%, 
1s 

14 

24 

1s 

17% 

18%, 

14h, 
531,-621,,% 


47 


HIDE FUTURES 


EXCHANGE, 
Close 


May 18 


20.10B 
20.11B 
20.05B 
10.50B 
Total sales 


COMMODITY 


June 
September 
December 
March 


FUTURES MARKET 
High Low 
For Week For Week 


INC., 
Close 
May Li 
20.00 
19.96 
20.00 
19.50 


20.70 


. 250 lots. 





Brokers 
& 


Tanners’ 


210 LINCOLN ST. 
BOSTON 11, MASS. 





Expert 
Receiving 


Service 


TELEPHONE 
HUBBARD 0513 











RIV 


IMPORT and 
405 LEXINGTON 


ER PLATE 


EXPORT CORPORATION 
AVE., CHRYSLER BLDG., NEW YORK 











Country Hides are quoted at $7.50 for 12 to 17's, and prices. Men's gloves said to be selling 
$7.85 for 17's and up better 
The market is slightly higher lan There has been a broadening in de 
ners have been looking very restrictedly P mand as well as sales of Australian 
m this market and have shown consider Horsehides and Punta Arenas wool skins. It is 
able resistance to asking prices when ; said that some fair sized quantities ot 
they have done any trading, and have Phe horsehide market is looking a \ustralian skins sold at from 14 pence 
had the market their way to a great ex little better, but the improvement 1s re to 18 pence, depending upon type of 
tent. The price picture is about un stricted to trimmed hides of better qual wool and classification of the sheepskin 
changed, perhaps slightly higher. with ity. Prices for trimmed 70 Ib. Northern As a matter of fact, some sellers state 
48/50 Ib. average allweight country hides and Midwestern good quality hides are that on choice skins, as much as 23-24 
figured in a range of 15!'. to 16'cc flat quotable at $8.75 to $9.00, with 70 Ib pence is heard. The make-up of the 
trimmed, depending upon quality. Lighter hides of similar quality figured around lot and the description of the pelt has 
hides have been quoted up to 1&8 and 1% $8.50 to BB.79 Southern hides are lower, a lot to do with the price. Punta 
flat trimmed with some very special quotable around $6.50, depending upon \renas frigorifico sheep and lambs sold 
country and city butcher hides even quality and weights. Ponies and glues, in good sized quantities at 32-33c¢ f.o.b 
higher, up to 20c. As high as 2lc flat in all cases, are quotable at » price Phe Cape market has been to high for 
Horse fronts are figured at $5.50 to this country 

$6.00, tor good No. 1 Northerns, with Selling quarters state that the hair 
Southwestern fronts figured around sheep markets continue slow and nomi- 
$5.00. Bn are — — $3.00 nal as few sales have been noted of 
se to D0.29, Dasts 22 mches and up late The situation at the Cape un- 
Country Calfskins changed and glovers still aie at 130 
ES AROSE, EE ee ae shillings, according to shippers, with 
on og Seog ss Ba sce fie o69 eer Wool Pelts cither England or other European buy 
the New York trimmed collector market No change in this market. Quietness ers meeting this level as it is Impossid 
. . 2) aie Pree (ba Se : Th. ; x f to get American buyers to even make 

| to attract atte les in most sections. The interior sales ; ; ; 
a bid anywhere near that figure In 

view of this condition, shippers are not 

making vy offers, knowing that 

the present time they cannot get any 


trimmed has been asked on some of the 
extremely light hides, but tanners will 
not follow up that higl 


Offerings of sk fai 
tion, and ‘ held about um vere rather disappointing to many, witl 
changed reports that spring lambs brought around 
l ‘ 1 0 per ewt., although this price was 

40¢ nominal, with definite. Spring lambs comprised the 

isiness done quite m bulk of the offerings. Shearlings and 


are quiet, quotable at the last 


where near their ideas of value. Shi 
pers claim that they cannot colle 
skins and sell them for less than 
been asking. Brazil cabrett: 
: and offerings noted at 
Sh ki $13.00-14.50 per dozen, ¢.&f., dependi: 
eepskins upon districts and = shippers. Buyer 
are not showing much interest 
then only at low levels. No change 
Nigerians and agents state that there 
little hance of operating 


hippers quite 


ough there has been little chan 


rawstock markets, some 
ers are a little more opti 


Country Kipskins 1 and feel that buyers will come 


he market within the next few 
, : ih , 
possibly around the middle of ‘ \ terers, dry 
credited t t i packer 1 kee ‘ ” Pom 1 da mh; ind) Mochas 
‘ hed 1 when interest Is expected as . ‘ t a 


ifacturers will have to start buy 
they expect to get the skins in as been littl change i 


the tall season. Except in shearling = situation Some offerings 


instances, primary markets are were received of Capes at 30 pence 
| ) ‘ 1] | 


change noted in asking the and 2 pence for e she 


LEATHER 


YESTERDAY—TODAY— 
ALWAYS! 





COMPOUNDS »> LIQUID EXTRACTS 
AMERICAN EXTRACT CO. sucess, o 


CHARMOOZ 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


AMALGAMATED LEATHER CO’'S. .-INC. 


WILMINGTON 99, DELAWARE 
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WANT ADS | 





ADVERTISING RATES 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the “Situation Wanted” 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under “Help 
Wanted” and “Special Notices” 

per inch for each insertion under “Situa- 
tions Wanted.” 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Wednesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








Special Notices 








Brushing & Dusting Machine 


WANTED Used or rebuilt leather brushing 
and dusting machine, 5 or 6 foot 
Address E-7 
co Leather and Shoes 
ov W. Adams St 
Chicago 6, Ill 


Pasting Dryer Unit 


FOR SALE: One complete 200 plate pasting 
dryer unit with plate washer, complete with 
all motors and accessories Used about 2 
months In perfect condition. Can be used 
for side or calf. Can be dismantled and in- 
stalled in your plant quickly. Space required 
80 ft. long by 35 ft. wide. Inspection arranged 
by appointment. Will sell for two-thirds price 
of new equipment Address E-%, ¢ o Leather 
and Shoes, 300 W Adams St., Chicago 6, Il 


Tannery 
NEWARK TANNERY for sale or rent. Com- 


plete installation for chrome and bark tan- 
ning, side and fancy leathers and reptiles 
Will subdivide to suit. 

Colden Tannery, 

91 Colden Street, 


Newark 4, N. J 


Wooden Drum Wanted 


WANTED TO BUY: Good used wooden drum 
for washing hides. 

HILL PACKING CO., 

TOPEKA, KANSAS. 


Splitting Machine 


WANTED: One 57” Belt Knife Splitting Ma- 
chine 
Address E-10, 
c o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 
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Singer For Sale 
FOR SALE: Heavy duty Singer 
Class 7-31. Head, table, stand, motor 
complete. Used 40 days for Govern- 
ment heavy tarp repairing. Can also 
be used for leather items. Like new. 
Just broke in. Cash $265.00 complete. 
New price on this outfit around 
$600.00. 
O & R LEATHER SHOP, 
149 Brady Street, 
ALLEGAN, MICHIGAN. 


For Sale 


1,000 Dozen South African 
Gloving Capeskins 
In The Stain 


WE OFFER low grade South African Cape 
skins at Se per sq. ft., suitable for trimmings, 
ladies’ work gloves, bindings, pipings, strip- 
pings, ete. Fifty percent full skins. Can be 
converted to a cheap Ooze Suede or Chamois 
Samples upon request. Address D-19, c/o 
Leather and Shoes, 20 Vesey St., New York 
7 N.Y 


Skiving-Splitting Machine 
FOR SALE: One Model B, 57” Turner Skiv- 
ing and Splitting Machine, capable of skiving 
miterial 24" thick x 50” wide, equipped with 
steel knurled rolls, completely equipped with 
15 HP motor, 220 Volt, 3 Phase, 60 Cycle 
Machine bought 1943. Western Felt Works, 
4115 Ogden Ave., Chicago 23. Telephone 
CRawford 7-8000. L. W. Heide 


Job Lot Shoes Wanted 


WANTED TO BUY 
Women's shoes in job lots, 
close outs and 
factory damaged shoes. 
Write P. O. Box 8&9, 


Syracuse, N 


"Shoe Fashions— 
The World Over" 


Write for free booklet describing leading im- 
ported shoe style publications 
OVERSEAS PUBLISHERS’ 
REPRESENTATIVES 
68 Beaver St.. New York 4, N. Y 


Shoe Factory 
For Sale 


FOR SALE: Factory making 500 
pairs of children’s shoes, sizes 0 to 9 
inclusive, cement process. Low rent, 
low labor cost, plenty of help. Well 
established trade name. Close to Chi- 
cago market. Priced for quick sale. 
JULIUS SILVERMAN, RECEIVER, 
440 W. Lincoln Highway 
(Phone 77 or 1740) 
De Kalb, Illinois. 


Want To Purchase 


ONE 24” Turner Shaving Machine. Must be 
in good condition 
Address E-1i1, 
c o Leather and Shoes, 
00 W. Adams St., 
Chicago 6, Ill. 


Wanted 


CALFSKIN, calf finish Kips, and cordovan 
suitable for billfolds and novelty purposes 
Submit swatches and prices to: 
126 Call Street, Jamaica Plain 30, Mass., 
Or 358 Fifth Ave., New York City. 
KNIGHT LEATHER PRODUCTS, INC 


Splits Wanted 


WANTED: Calf and Kip Splits in the Blue 
state in carload or less. Offerings solicited 
from brokers. Send samples and other par- 
ticulars to 
INDUSTRIAL TANNING CO. 
63 FLINT ST., 
SALEM, MASS. 





Situations Wanted 








Stock Fitting Foreman 


20 YEARS EXPERIENCE on women's grade 
novelty shoes. Will go any place in the Middle 
West 
Address E-9, 
© Leather and Shoes, 
oo W. Adams St., 
Chicago 6, Il 


Making Room Foreman 


PREFERABLE IN MASSACHUSETTS, but 
Women’s novelties 20 

Address D-17, c/o Leather 

Boston 10, Mass 


will go anywhere 
years experience 
and Shoes, 10 High St., 


Leather Chemist 


LEATHER CHEMIST, with practical experi- 
ence in the manufacture of chrome leathers, 
desires position as chemist or assistant super- 
intendent. 
Address E-6, 
c/o Leather and Shoes, 


00 W. Adams St., Chicago 6, Dl. 


Skilled 
Artisans In 
Finishing 
Contract 


LEATHER & FINISHING COMPANY, Inc. 
PEABODY, MASSACHUSETTS 


37 








being the first in some time as shippers 
report being in a well sold up position 
There has been interest in the shorts but 
buyers claim asking price for 


too high 


Goatskins 


With the exception of some small 
lot business here and there, this market 
is dull. U.S. tanners continue to show 
resistance to asking prices but for the 
most part prices at points of origin 
are withstanding the pressure. 

\mritsar type skins are offered at 
$11.50 to $12.50 per dozen ¢.&f. with 
most asking $12.00. Offerings of South- 
ern India Coconadas are reportedly 
available at $11.25 to $11.50 per dozen 
c.&f. for 1.70-1.80 Ib. skins. Sales in 
both selections are light 

Sales of Bati skins took place at 
$16.50 per dozen c.&f. for a good lot 
of skins: most asking prices on less 
desirable merchandise are at $16.25 to 
$16.50. Last Addis Ababa 
skins took place at $12.00 per dozen 
c.Xt and turther bids are reported 
at that price 

Asking prices on Kenya and Tanga 
nika skins are pegged at $14.00 to $14.50 
per dozen e¢.&f. for shade dried with 
sun dried at $9.00 per dozen c.&t 
Tanners have views from 50c¢ to $1.00 
below levels 


IDIEATIHS 


G. H. Hornsby 


74. of Phila., Pa., United Shoe 
Machinery Corp. salesman tor 30 years, 
died May 10 at his home. He was a 
Mason, active in Methodist church work 
for 50 vears, and associated with the tax 
division of the Girard Trust Co. He 
leaves a daughter, Mildred ( 
Wilbur Hornsby 


sales of 


these 


, and a son, 


Frederick S. Fenner 


81, Providence, R. [.. shoe sales 
man, died May ¥ at his home. He form 
erly managed the Sullivan Shoe Co., was 
tor years a shoe salesman for the Tho 
mas Pierce Shoe Co., and at the time 
ot his retirement in 1946 was connected 
with the Colt Shoe Co. He is survived 


by four sisters 


John W. Higgins 


Scituate, Mass., salesman for the 
Heywood Shoe Co. of Worcestor, Mass., 
and tormerly in the shoe manufacturing 
business in Rockland, Mass., died at his 
home. He was a member of the Elks 


NS 


CGEILICH LEATHER CoO., 


and the National Shoe Travelers Assn., 
Was a graduate of Northeastern Univer 
sity. He leaves his wife, Dorothy, and 
three sisters 


Bernard J. Otting 


. 73, Cincinnati, Ohio, retired su 
perintendent of — the American Oak 
Leather Co., died May 12 at the Good 
Samaritan Hospital, Cincinnati. He 
leaves his widow, four sons and one 
daughter 


IEW WEIR 02 
INQUIIRIES 


ADVERTISING DIRECTOR 
INpUSTRIAL CHEMICALS Division 
\MERICAN CYANAMID COMPANY 
30) Rockefeller Plaza 
New York 20, N. Y 
Dear Sir 

The Staff of Leather and Shoes wishes 
to be among the first to congratulate you 
on the full page advertisement which ap 
peared on page 103 of the May I4th issue 
of the Saturday Evening Post, carrying 
the caption, “No sir, there’s nothing like 

¢ leather!” We believe the caption, 
art, layout and copy excellent 

More importantly, however, you and 
\merican Cyanamid are to be congratu 
lated in taking this concrete initiative in 
the interest of leather. Though it may be 
a bit ironic that a chemical rather thar 
a leather firm be responsible for sucl 
initiative, it is clearly indicative of your 
vision and alertness in regard to the need 
for aggressive promotion of leather! We 
feel certain that efforts in) this 
direction will result in a tangible, whole 
some cumulative value, that these efforts 
will he recognized by tanners and con 
sumers alike. Old as leather is in his 
firmly believe it has not at all 
achieved its full) marketing potential 
And it is just such promotional efforts 
along with others, that will 
bring this potential closer to us, to. the 
enriching reward of all concerned 

Be assured that by your splendid effort 
you have won a greater measure of re 
ognition from all U. S. tanners, from 
most of the nation’s shoe manufacturers 
and retailers—and certainly from all ot 
the staff of Leather And Shoes 


your 


tory, \¢ 


as yours, 


Sincerely yours, 
William A. Rossi, Editor 


Boston 


POSS, 


‘TARTS TTT PT 
ey! ee a 7 x 


TAUNTON, MASS 


Amalgamated Leather Cos., Inc. 
American Thread Co., The 
American Extract Co. 
Armstrong Cork Ce. 


Bailey Textiles, Inc. 
Beckwith Mfg. Co. 25 
Brezner, N., & Co., Inc. 32 


Commercial Controls Corp., Mather Cou- 
pon Ticket Div. 
Consolidated Rubber & 


Inc. 


Du Pont, E. |. de Nemours & Co., Inc., 
Grasselli Chemicals Dept. 


Plastics Co. 


Eastern Tanneries, Ltd. 
Eberle Tanning Co. 


Geilich Leather Co. 
Gilbert & Co., Inc. 
Goodrich, B. F. Chemical Co. 
Greenebaum, J. Tanning Co. 


Hadley Bros.-Uhl Co. 
Haley Cate Co., Inc. 
Howes Leather Co., Inc. 
Huch Leather Co. 
Independent Die & Supply Co. 
Isaacson-Greenbaum Co. 
Kistler Leather Co. 

Korn Leather Co. 
Lichtman, J., & Sons Co. 
Lincoln Leather Co. 
Lincoln, L. H., & Son, Inc. 


Mac Dude Ranch 
Moder> Lea. & Finishing Co., 
Murray Leather Co. 


National Aniline Div., Allied Chem. & 

Dye Corp. 13 
Northwestern Leather Co. Front Cover 
Ormond Mfg. Co. 34 
Printz Lea. Co. 32 
Quirin Leather Press Co. 


Robeson Process Co. 
Ross, A. H., & Sons Co. 
River Plate Import & Export Corp. 


Schiff Ribbon Corp. 


Taber Pump Co. 34 
Taylor, Thomas, & Sons, Inc. Back Cover 
Thiele Tanning Co. 33 


United Last Co. 39 
United Shoe Machinery Corp. 2 and 15 


Wins!ow Bros. & Smith Co. 26 
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J.D. McNAMARA 
Manager 


HOMER BoyD 


Superintendent ¢€ 


* DANY 
na, ELs 


Ber ang Salesman 


a E. 
Dice Mg 


It would be difficult to find more STYLE, FIT and SHOE 
SELLING know-how than is represented by the four men of 
our Krentler Bros. St. Louis plant whose pictures are shown. 
Their business is the supplying of lasts. Their thinking (in terms 
of shoes that sell) ranges from the raw maple block in the woods 
to anticipating milady’s footwear whims in the salon. They see. 
They talk. They listen. They get around. That is why shoe manu- 

facturers in their territory will agree -THEY KNOW! 


nited Last Company 


BOSTON, MASSACHUSETTS 
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FREEMAN “SNUGSTERS” ... 


Shugor 


FITTED 


WATCH THEM SELL! 


Keep your eye... and your stock 
record ... on these ultra-smart tieless 
oxfords . . . styled-to-the-minute . . . 
fitted to the foot-in-action . . . the foot- 
in-leisurely settings . . . by makers who 
know the double value of style and 
comfort for men on the go. Here 
SHUGOR has been put to work to its 


fullest advantage .. . fitting the shoe 





to the busy foot .. . lending style- 


SINCE SHG support ... improving the shoe all 


TAYLORED -TO-FIT 





ways, always. 


® 
THOMAS TAYLOR & SONS, INC. 


HUDSON MASSACHUSETTS 
COPR. 1949 THOMAS TAYLOR & SONS, INC. 





